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1. INTRODUCTION

In 2010 the European Commission (EC) adopted the Europe 2020 — Strategy for smart, sustainable
and inclusive growth, and since then the European Union (EU) regions and Member States were
required to prepare smart specialisation strategies. Smart specialisation is a place-based approach
(thus applied primarily at the regional level) characterised by the identification of strategic areas for
intervention based both on the analysis of the strengths and potential of the economy and an
evidence-based process of stakeholder engagement (i.e. the Entrepreneurial Discovery Process).

The implementation of smart specialisation is likely to necessitate a need for both advanced and
medium-level technical skills. It should be rooted in a realistic supply of relevant skills, which serve as
the driving force behind smart specialisation. Thus, human capital development is a key determining
factor for smart specialisation, and points to an important role for VET, higher education and training,
opening up discussions about upskilling, reskilling and career development support in the context of
Europe’s twin digital and green transitions.

The EC has been sharing the advantages of the smart specialisation approach beyond EU borders to
promote decentralised and innovation-led economic transformation, and to foster interregional and
cross-border partnerships. In this context, the Joint Research Centre (JRC) of the EC has been
providing guidance and assistance on the development of smart specialisation. The Smart
Specialisation Community of Practice (S3 CoP) , established by the EC, is the central node providing
various kinds of support regarding smart specialisation including guidance, networking and peer-
learning to regional authorities and stakeholders involved in Smart Specialisation across the EU.

The European Training Foundation (ETF) has been working with the EU neighbouring (Enlargement,
East and South Neighbourhood) and other partner countries to support human capital development as
a key priority. In particular, the ETF’s work is linking VET and SMEs competitiveness, productivity-
enhancing skills, and quality of work. To strengthen the skills dimension in implementing smart
specialisation, the ETF has developed a methodological approach for analysing skills implications of
smart specialisation strategies. The approach was first tested between 2018 and 2019 in Montenegro
and Moldova, and between 2020 and 2021 at sub-national level in Ukraine. Since 2022 the ETF has
applied the approach across the Western Balkan region in the agri-food sector, a priority in the region.

Albania started its smart specialisation process in 2016. Since then, the country has been taking steps
to prepare a national strategy for smart specialisation. The national smart specialisation working group
is facilitated by the Deputy Prime Minister’s Office. The mapping study was carried out from end-2020
to end-2022 and the Entrepreneurial Discovery Process in end-2022. As a result, three priority
domains have been identified in Albania: Renewable energy and natural resources, Sustainable and
diversified tourism, and Healthy and sustainable food chain.

The ETF received a request from the Deputy Prime Minister’s Office to support the national smart
specialisation efforts with a study on technology and skills needs in the three priority areas for smart
specialisation. The key objectives of this study were to formulate: (i) a vision for technology and skills;
and (ii) a roadmap for skills development with concrete measures. The main aim was to identify skills
related implications of the national smart specialisation strategy for each of the three priority domains.

The methodology for the study included a desk review, as well as stakeholder consultations and
interviews with the relevant central and regional institutions. A preliminary desk review was done at
the EU level, and the results of previous ETF research were used, to study technological
developments and trends impacting technology-related and non-technical skills development in other
countries that have relevance for the three priority domains. Further desk review focused on Albania
and consisted of a background analysis to identify: (i) which key technology trends, based on the
developments in the EU, are shaping the priority domains in the country; (ii) employment profile,
technology-related and non-technical skills needs (current and future) identified in the priority domains,
as well as; (iii) skills provision, with a focus on business intermediary organisations, VET and adult
learning.
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To enhance the desk research, the further step was a qualitative analysis stage to validate the
preliminary findings and recommendations. This consisted of three half-day face to face stakeholder
consultations aimed at addressing the following key topics: (i) technology adoption in the three priority
domains; (ii) skills needs to develop the three priority domains; (iii) current skills provision and
available business support services in the three priority domains. The invited participants included
representatives of various institutions such as: policymakers and their implementing agencies,
education and training providers, SME managers and employees as well as specialised sector
associations with an understanding of technology transfer and adoption in the three priority domains.

Following the consolidation of the results of the quantitative and qualitative research and analysis, the
outcomes were three comprehensive reports, one for each priority domain. Each report discusses
present and future technological developments, technology related and non-technical skills and
occupations necessary for developing the priority domains, skills provision at different education and
training levels, as well as findings and recommendations. The findings and recommendations were
developed to serve as a roadmap for the stakeholders who are working to address the present and
future skills shortages for various types of education and training providers, particularly business
intermediary organisations, VET and adult learning institutions. These recommendations should not be
seen in isolation but should be considered as an additional tool in the context of the National Strategy
for Smart Specialisation action plan and the ongoing priorities of the Albanian government.

The following report focuses on the ‘Sustainable and diversified tourism’ priority domain and its four
sub-domains: cultural heritage and traditions, health tourism, culinary tourism, and natural and rural
tourism.
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2. EXECUTIVE SUMMARY

The report aims to provide insights and recommendations for developing the necessary skills in the
context of the preparation, adoption and implementation of the National Strategy for Smart
Specialisation, and consequently, the enhancement of a sustainable and diversified tourism priority
domain in Albania. It emphasises the alignment of education and training programmes as well as
business support services with industry needs to support economic growth and job creation.

Tourism is critical to the EU’s strategy for job creation and inclusive growth. According to the World
Travel & Tourism Council, the sector accounted for 8.7% of the EU-27 GDP in 2022 and is expected
to reach 10% by 2033*. Despite the impact of the pandemic, tourism is recovering with expectations
for significant job creation. The catalyst for the sector’s growth has been the search for innovative
products and experiences, combined with important technological advances in the context of the
green and digital transitions. The key EU policies stem from the Lisbon Treaty and include the
Transition Pathway for Tourism and the European Tourism Agenda 2030. These emphasise
sustainable travel, the green and digital transitions, and resilience in the tourism sector.

The EU tourism strategies and policies respond to how digitisation has changed the value chain in the
tourism industry through the global distribution systems and the internet. New sets of technical skills
are required in the context of the key technologies and service innovations shaping the industry such
as: Artificial Intelligence (Al), Internet of Things (I0T), robotics, big data, cloud computing, augmented
reality (AR) / virtual reality (VR), cashless payments, and the digitisation of back-office processes.
Moreover, non-technical skills such as marketing and green skills, as well as soft skills such as
networking, cultural awareness, communication, flexibility, teamwork and creativity, will also play a
pivotal role as they influence customers’ perception of the services they receive. The EU is responding
to these trends with increased cooperation on research and innovation in the tourism sector through
initiatives funded under the Erasmus+ programme, as well as other EU funding mechanisms from
which tourism projects can benefit (such as the Cohesion Fund, the ERDF, the ESF+ and Interreg).

Tourism and hospitality are some of the most important sectors of the Albanian economy. In 2022 the
sector represented 3.5% of GDP. However, according to UNDP, when multiplier effects from indirect

sources are considered, the total contribution of the sector exceeds 20% of the GDP, making it a key
economic sector in Albania (UNDP, 2022).

According to the World Tourism Organisation, Albania had the ‘best post-pandemic recovery in the
industry’ in 2022, compared to 2019. However, high fragmentation, an inappropriate hotel
classification system and the presence of the informal (grey) economy continue to plague the sector.
This is coupled with a significant shortage of skilled professionals in the industry, due to a perceived
lack of attractiveness of tourism as a career choice.

The industry’s robust post-pandemic recovery highlights the need for substantial investment in human
resources to meet the current demand for skilled workers. In the context of smart specialisation, the
relevant Albanian policy framework underlining this course of action includes the National Tourism
Strategy 2024-2030 which identifies six key tourism clusters, each representing distinct regions of
Albania, the National Employment and Skills Strategy 2023-2030, National Digital Agenda of Albania
for 2022-2026 and the National Plan for Sustainable Development of Digital Infrastructure ‘Broadband
2020-2025'.

To address the challenges outlined above and provide a qualified workforce, the Albanian education
and training sector needs to focus on providing in-demand technical skills such as: Al, 10T, big data,
AR/VR, the digitisation of back-office processes, cloud computing, cashless payments, wearable
technologies, robotics, GPS applications, voice search and voice control, and 3D scanning/printing. To
support quality customer experiences and effective management of resources, non-technical and soft
skills are needed, such as green and environmental skills for sustainable tourism management,

1 World Travel & Tourism Council’'s (WTTC), Press release on 2023 Economic Impact Research (EIR), 27.06.2024.
Available at: News Article | World Travel & Tourism Council (WTTC)
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business development, i.e. sales, marketing and management, communication and languages,
cultural awareness and expression, relationship building, adaptability, innovativeness, risk-taking, and
problem solving. It is also essential to provide direct business support services (training, practical
advice, mentoring, coaching, etc.) to businesses on issues such as introducing service innovations
and new business models, implementing new technologies and digital tools, and the importance of
data and cybersecurity. In particular, upgrading green and digital skills is essential for a future of an
Albanian tourism sector that is economically, digitally and environmentally sustainable.

Main findings and recommendations

Based on the results of desk research and the stakeholder consultations carried out, the assignment
concluded that technological change and innovation in the tourism sector result in higher demand for:
(i) business support services; (ii) skills provision for current and future in-demand occupations; and
(iii) deeper cooperation at EU level.

The analysis of available evidence has led to the formulation of nine main recommendations to
address the skills needs for smart specialisation in Albania in the sustainable and diversified tourism
domain and its sub-domains. These have been grouped under three main pillars. The
recommendations are addressed to the National Working Group on Smart Specialisation in Albania,
facilitated by the Office of the Deputy Prime Minister.

PILLAR 1: BUSINESS SUPPORT SERVICES TO COMPANIES

e Conclusion No 1: The dissemination of up-to-date and comprehensive information on training
provision, including sources of funding, remains fragmented and inefficient. This information gap
hampers the ability of businesses, particularly micro, small and medium-sized enterprises
(MSMEs), to upgrade the skills of their workforce.

Recommendation No 1: Promote business investment in skills by improving access to information on
the training offer. Establish a platform or an information hub to collect, update and disseminate
information on the training offer for MSMEs.

e Conclusion No 2: Education and training provision falls short of addressing the increasing demand
for skilled workers in line with technological developments. There are no specific courses on digital
and sustainable tourism, and no programmes reflecting the EU trends in technology and service
innovation. The programmes offered by business intermediaries do not focus on the application of
emerging technologies.

Recommendation No 2: Provide targeted technical upskilling and re-skilling training to boost business
growth and competitiveness. Develop new targeted and demand-driven technical training (upskilling
and reskilling) services for MSMEs within each sub-domain to help improve knowledge and skills
related to service innovation and innovative technologies and solutions. The technologies and
innovations to be considered are: Al, including for chatbots, 10T, robotics, gamification, AR and VR
and digital twins, cloud-based services, the digitisation of back-office processes (property
management systems, destination management systems), online travel aggregators and search
engines, voice search and voice control, the digitisation of cultural heritage collections, telemedicine
and wellness applications, etc.

e Conclusion No 3: Transversal, non-technical, skills are increasingly important due to the evolving
nature of the business landscape. However, there is currently insufficient support to upskilling and
reskilling of MSME managers, entrepreneurs and their employees in digital, green and innovation
skills, as well as in skills and capacities to attract funding.

Recommendation No 3: Provide targeted non-technical upskilling and re-skilling to boost business
growth and competitiveness. Develop new targeted and demand-driven non-technical training services
to MSMEs within each sub-domain to help improve knowledge and skills related to non-technical
issues. The aspects to be considered are: marketing and sales, management of resources (time,
money and people), leadership and collaboration, digital literacy, language skills, green and
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environmental skills to support sustainable tourism management, new e-tourism intermediaries,
heritage-related communication or storytelling, etc.

e Conclusion No 4: Tourism companies, especially MSMESs, have limited resources and lack the
capacity to bear the costs and risks of developing technologies in-house. Therefore, they need
support to effectively engage with the digital transformation, service innovation and new
technologies. However, the current models, delivery mechanisms and types of support offered by
available business support services in terms of needs assessment and technology adoption, need
to be strengthened.

Recommendation No 4: Strengthen direct business support to leverage technology adoption for
productivity gains. Promote direct assistance to help MSMEs identify and implement the technologies
needed and adopt innovative solutions (process/product innovation) to achieve sustainable growth
and competitive advantage in a rapidly evolving market.

PILLAR 2: SKILLS PROVISION FOR CURRENT AND FUTURE IN-DEMAND OCCUPATIONS

e Conclusion No 5: Current curricula include only limited aspects of technology adoption and
digitisation related to emerging market needs. The elements that are crucial for tourism
professionals, such as specific applications/platforms/devices are either missing or insufficiently
covered.

Recommendation No 5: Include new technology-related skills in curricula to accelerate technology
diffusion. Update and reform the curricula of existing programmes at all levels of education to include
emerging technologies, evolving industry trends, and other innovative practices within the sector. The
technologies and practices to be considered include new site-destination-based tourist experiences,
Tourism 4.0-related technologies (Al, AR/VR, IoT, big data), collection/analysis/use of data for
strategic decision-making, new technology-based business models and practices, destination
management systems, digital payment systems, specific software/applications, new forms of tourism:
adventure/heritage tourism, etc.

e Conclusion No 6: Education and training in soft skills such as general digital literacy, green skills,
business development skills, management and sales, communication and negotiation, problem
solving, etc. are currently insufficient in view of the evolving market.

Recommendation No 6: Include new non-technical and non-technology-related skills in the curricula to
meet the needs of the labour market. Update and reform the curricula of existing programmes at all
levels of education to include non-technical and non-technology-related skills. The skills to be
considered include digital literacy, general communication, cultural awareness and expression,
religious diversity, language skills, green and environmental skills, business development, marketing
and sales, networking, teamwork, risk-taking, problem solving, etc.

e Conclusion No 7: The tourism sector faces a major challenge in providing diverse learning
opportunities leading to qualifications. This includes an insufficient supply of short-term VET
courses, secondary and post-secondary dual vocational education and training, or graduate and
postgraduate studies that reflect current technological developments and service innovations.

Recommendation No 7: Improve the relevance of and access to learning opportunities reflecting
current technological developments. Expand learning opportunities, including the development of new
programmes reflecting the latest technological trends, especially in post-secondary education and
non-formal, short-term courses leading to a qualification.

PILLAR 3: MOBILISING THE POTENTIAL FOR DEEPER COOPERATION AT EU LEVEL

e Conclusion No 8: There is a noticeable gap in the dissemination of best practices from the
successful industry players. There is also a lack of tradition and mechanisms for sharing the
knowledge and experience of successful tourism businesses with newcomers to the industry.

Recommendation No 8: Develop targeted measures to support cooperation between companies and
their EU counterparts. Establish long-term cooperation and explore funding opportunities to enable
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peer learning between professionals, entrepreneurs, experts and researchers in Albania and in
‘matched’ EU regions.

e Conclusion No 9: There is insufficient cooperation between public institutions and there are weak
links between tourism stakeholders, leading to limited diffusion of knowledge and constraining
innovation and long-term investment in the sector.

Recommendation No 9: Develop targeted measures to support cooperation between public institutions
and their EU peers. Establish long-term cooperation and promote funding opportunities to enable peer
learning between public institutions in Albania and in ‘matched’ EU regions.
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3. EU POLICY AND EMPLOYMENT CONTEXT

Europe is the world’s most visited tourist destination and its potential for job creation makes it a central
pillar of the EU strategy for jobs and inclusive growth. Its tourism ecosystem comprises businesses in
several sectors, including food and beverage services, online information and service providers (e.g.
tourist offices or digital platforms), travel agents and tour operators, accommodation suppliers,
destination managing organisations, attractions and passenger transport (such as airlines and
airports, trains, busses and boats).2

According to the World Travel & Tourism Council, in 2022 tourism accounted for 8.7% of the EU-27
GDP. By 2023, this share was expected to increase to 10%, or the equivalent of EUR 1.9 trillion?.

According to Eurostat, in 2019 the number of people employed in the EU tourism sector exceeded
12.5 million.® The sector employed a higher proportion of less educated workers (18% compared to
17% of workers employed in all economic activities), foreign workers (13% compared with 8%) and
young workers (9% compared with 7%).4 In 2020 the sector was characterised by a relatively high
share of part-time employment (23% compared to 19% of employees in all economic activities),
temporary contracts (18% compared to 14%) and shorter average period of employment (29% of
employees have been in their current job for less than 2 years compared to 23%).°> Tourism is also the
largest employer of migrant workers, part-time and seasonal workers, as well as female workers (58%
of those employed in the sector are women)®.

In 2020, the COVID-19 pandemic led to a decline in the employment rate and number of enterprises in
the industry, which fell by 2.8% and 13.5% respectively compared to 2019. The World Travel &
Tourism Council expects the EU to recover 90% of the pandemic-related job losses in the tourism
sector. According to INSTAT’s Tourism in Figures report, continued investment in the human
resources framework will result in nearly 7 million vocational tourism jobs to be created by 20307. This
will bring total employment in the tourism sector to 26.4 million, or one in eight jobs in the EUS.

The Lisbon Treaty lays the foundations for a European tourism policy. Sustainable travel has been at
the heart of the European tourism policy for years, driven by growing consumer demand. In 2022, the
European Commission presented the transition pathway for tourism®. The document sets out
measures for the green and digital transition and for improving resilience in the sector. In the same
year, the Council of the European Union adopted the European Agenda for Tourism 2030, which aims
to promote economically, environmentally, culturally and socially sustainable tourism, advance the
EU’s commitment to the UN 2030 Agenda for Sustainable Development, and create jobs and promote

2 Tsvetkov, T. (2024). Health Tourism in the EU: Facts and Figures. Regiondo. Available at: Health Tourism in the EU:

Facts and Figures - Regiondo

3 Eurostat, Statistics Explained (2024). Tourism industries — employment. Available at:

https://ec.europa.eu/eurostat/statistics-

explained/index.php?oldid=267583#In_2019.2C_the tourism_industries _employed over 12.5 million_people_in
the EU

4 Eurostat (2022). The EU tourism labour market in 2020. Available at: The EU tourism labour market in 2020 - Products

Eurostat News - Eurostat (europa.eu)

5 Eurostat (2022). The EU tourism labour market in 2020. Available at: The EU tourism labour market in 2020 - Products

Eurostat News - Eurostat (europa.eu)

6 Vitelli, R. (2022). Boosting tourism industry starting from its human capital. European Week of Regions and Cities.

Available at: 14102022 122042 11 10 22 euregionsweek 2022 skills_rino_vitelli.pdf (europa.eu)

7 INSTAT Institute of Statistics (2022). Tourism in figures. Available at:

https://www.instat.gov.al/en/publications/books/2023/tourism-in-figures-2022/

8 Eurostat, Statistics Explained (2024). Tourism industries — employment. Available at:

https://ec.europa.eu/eurostat/statistics-

explained/index.php?oldid=267583#In_2019.2C the tourism_industries_employed over 12.5 million people in_the E

U

9 European Commission. The Directorate General for Internal Market, Industry, Entrepreneurship and SMEs. (2022).

Transition pathway for tourism. Available at: Transition pathway for tourism published today - European Commission

(europa.eu
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local culture, products and services. The Tourism International Summit (TIS) 2023 highlighted key
trends in digital tourism, with a focus on data, cybersecurity, virtual reality and customer journey
analysis.

One of the key objectives of the European Agenda for Tourism 2030 is to meet the skills demand in
the tourism ecosystem through the implementation of the Pact for Skills, a shared engagement model
for skills development. The Pact is a networking hub (support for partner identification and initial
partnerships meetings), a knowledge hub (webinars, seminars, peer learning activities), and a
guidance and resources hub (access to information on relevant EU funding).

There is a wide range of EU funding mechanisms from which tourism projects can benefit. The EU
cohesion policy is aimed at all regions and cities in the European Union and supports their efforts to
add value to their geographical assets and cultural and historical heritage. The European Regional
Development Fund (ERDF) has a specific objective related to sustainable tourism, and its European
Territorial Cooperation strand (Interreg) can be used for investment in the environment and the trans-
European transport network.

The European Social Fund Plus (ESF+) contributes to the green and digital transition by driving
investment in jobs and skills to enable workers to thrive in a climate-neutral, more digital and inclusive
society. At least 12.5% of the ESF+ funding should be invested in education and training.

The European Commission’s Transition Pathway for Tourism (2022) is a plan, jointly created with
actors from the tourism ecosystem, that details key actions, targets, and conditions to achieve the
green and digital transition and long-term resilience in the sector. In line with the transition pathway
and the European Agenda for Tourism 2030, which mentions the development of a searchable
inventory of existing transferable digital tools and practices to support tourism SMEs and destinations
in digitisation, the European Commission has developed a continuously updated, open-access
compendium of digital tools and practices for tourism stakeholders.

Given that SMEs and micro enterprises make up the bulk of the business contribution to tourism,
sectoral policies are closely linked with supporting measures for SMEs. The World Travel & Tourism
Council has emphasised the importance of digitisation in the sector and called upon the EU to
accelerate the adoption of cutting-edge technologies to enhance efficiency, reduce costs and foster
economic growth. This includes policies supporting contactless travel and the innovative use of Al
across the sector?™.

The Common Agricultural Policy (CAP) supports rural tourism through the national CAP strategic
plans. The European Agricultural Guarantee Fund (EAGF) supports, for example, wine tourism in wine
producing regions. The European Agricultural Fund for Rural Development (EAFRD) supports
investment in, for example, territorial economic development and rural infrastructure initiatives, village
renewal and/or actions for the conservation of small-scale built heritage (e.g. chapels, bridges, public
amenities), the construction and renovation of tourist offices, updating of visitor information, other
leisure, recreational and/or sporting activities.

The European Maritime, Fisheries and Aquaculture Fund (EMFAF) co-finances projects alongside
national funding streams. In relation to tourism, the Fund supports investments in the supply of quality
and healthy seafood products, the development of a sustainable blue economy in coastal
communities, and maritime surveillance and international cooperation on ocean governance. Tourism-
related projects, such as recreational fishing activities, local gastronomy or diving, can also benefit
from funding.

The Recovery and Resilience Facility (RRF) supports deep structural transformation in the Member
States. It allows Member States to address country-specific challenges in line with the strategic
priorities of the EU, including in the tourism sector, as part of their National Recovery and Resilience

10 Council of the European Union (2022). European Agenda for Tourism 2030. Available at: pdf. (europa.eu)
11 World Travel and Tourism Council (2023). EU travel and tourism sector recovering strongly says WTTC. Article
available at: News Article | World Travel & Tourism Council (WTTC)
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Plans (NRRPs). Depending on the Member State, tourism may be covered either by tourism-specific
measures or by horizontal measures that are relevant to all sectors??.

3.1 In-demand technology-related skills and occupations in the
EU

The tourism sector is characterised by low-skilled workers, high turnover of staff, persistent lack of
qualified personnel and rapidly changing skill needs. Employers in the sector are predominantly micro
and small businesses which has slowed the adoption of new technologies and, as a result, the
competitiveness of tourism businesses.

According to a survey conducted by DG GROW in 20 Member States in 2023, 92% of respondents
indicated that the tourism industry in the Member State was facing skills shortages. The main skills
gaps in the tourism sector are digital such as Al and robotics, digital hardware technologies (VR/AR),
data analytics, business intelligence, big data skills, website development skills and computer
programming skills. 13 Service innovation has been a catalyst for growth in the sector, for example, off-
grid ‘survival’ travel and crypto travel.

A summary of the key technological advances shaping across sub-domains is set out below:

Artificial Intelligence (Al), including for chatbots GPS applications
Internet of Things (loT) Voice search and voice control

Robotics to address the increasing demand for Augmented Reality (AR)/Virtual Reality (VR)

self-service capabilities Targeted digital marketing

Big Data Digitisation of back-office processes (Property

Cloud computing Management Systems, Destination

Gamification Management Systems)

Wearable technologies (e.g. backpack with a

Cashless payments built in Wi-Fi hotspot)

The need for new professions is not easy to identify. However, according to research carried out by
the University of Florence on tourism skills for the 215t century (2024), among managers (1-digit ESCO
code 1), more traditional occupations are in demand. These include restaurant managers (15.6%),
retail and wholesale trade managers (14.6%), human resources managers (10%), managing directors
and executives (9.9%), hotel managers (7.9%) and R&D managers (6%). At the same time, among
professionals (1-digit ESCO code 2), advertising and marketing professionals (17.5%) are in demand.
Dancers and choreographers account for 8.7% of the vacancies for professionals’4.

12 European Parliament (2023). Rural tourism. Summary. Available at: Rural tourism (europa.eu)

13 vitelli, R. (2022). Boosting tourism industry starting from its human capital. European Week of Regions and Cities.
Available at: 14102022 122042 11 10 22 euregionsweek 2022 skills rino_vitelli.pdf (europa.eu)

14 Grassini, L., Kahlawi, A., Varra, L. (2024). What skills in 21st-century tourism? Empirical evidence from online job
advertisements. Available at: (PDF) What skills in 21st-century tourism? Empirical evidence from online job
advertisements (researchgate.net)
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European cooperation in research and innovation in the tourism sector®

The European Forum of Technical and Vocational Education and Training (EfVET) brings together more
than 1 500 vocational and technical institutions from all over Europe (with a total of 600 000 students and
around 50 000 professionals), giving them the opportunity to network, share best teaching practices and
interact with the European institutions. The Tourism Thematic Team, established in 2021, is a working
group for research and innovation in the tourism sector. They focus on: Sustainable and Green Tourism,
‘Digitisation in Tourism, Mobility and Work-based Learning in Tourism Education and Future Scenarios in
Tourism?18.

Boosting tourism business growth through higher vocational education?’

The Interreg Central Baltic project BOOSTED was a project aligning higher vocational education in
tourism with the needs of the tourism industry and labour market in Finland, Estonia and Latvia through a
new common curriculum and a study programme for tourism business development.

Tourism curricula cannot be designed in isolation. The study programme was developed in close
cooperation with the tourism industry and around real business cases. If tourism is to contribute to the
economic regeneration and to the growth and competitiveness of destinations and businesses, it is
necessary to understand the needs and state of the art of the industry. Firstly, a relevant, common skills
set in tourism business development was identified by gathering data from more than 100 tourism
professionals and by reviewing existing tourism curricula and national tourism strategies. Secondly, the
data was analysed and the required skills were translated into a common curriculum comprising eight
different courses.

Teaching materials were also produced and experiences exchanged during an innovation camp. At the
end of the project, the curriculum and the study programme were integrated as a module into the
bachelor curricula and an online course. The curriculum was also disseminated to higher vocational
institutions delivering tourism education in Finland, Estonia and Latvia. To this end, a teacher’s guide
was produced, and future teachers provided training. The project supported joint curriculum
development, increased physical and virtual mobility and attracted more students from other countries.
By aligning education with the skills needed by the industry the project promoted the growth of tourism
businesses and the creation of new partnerships.

All project activities were implemented in cooperation with four higher education institutions: the
Satakunta University of Applied Sciences, the Tallinn University of Technology, the Vidzeme University
of Applied Sciences and the University of Latvia. National borders have been blurred, and the curriculum
and study programme are truly a trinational initiative.

3.1.1 Cultural heritage and tradition-related tourism

Cultural heritage and traditions are tangible (castles, museums, works of art), intangible (songs,
traditions, etc.) and digital (born-digital and digitised). They represent publicly recognised values to
society, such as monuments, sites, landscapes, skills, practices, knowledge and expressions of
human creativity, preserved and managed by public and private institutions such as museums,
libraries and archives.

Cultural tourism refers to travel with the intention of experiencing and learning about the culture and
traditions of a country or region. According to the World Economic Forum, cultural tourism is pursued

15 Tourism Thematic Team: Home (ttgc.eu)

16 Tourism Thematic Team: Home (ttgc.eu)

17 European Union. Boosting tourism business growth through higher vocational education. Programme 2014-2020
INTERREG V-A Finland-Estonia-Latvia-Sweden (Central Baltic). Available at: Project - Boosting tourism business
growth through higher vocational education (keep.eu)
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by 40% of all tourists worldwide!8. In the EU, the cultural heritage tourism directly employs more than
300 000 people, with a further 7.8 million jobs in related industries, such as hospitality, interpretation
and security®. The World Tourism Organisation expects Europeans’ interest in cultural tourism to
grow and for the segment to remain one of Europe’s key markets.

The cultural tourism market can be divided into two major groups. Tourists whose primary motivation
for travelling is to learn, discover, experience and consume cultural attractions/products account for
only about 5-10% of all cultural tourists2°. For the majority of cultural tourists, however, the primary
motivation is not related to cultural heritage and tradition but is just one of the activities they undertake
to complement their trip?L.

In the EU, there is a continuing interest in innovation in the valorisation of cultural heritage. However,
not all cultural heritage assets have the same value or potential for business success. Cultural
heritage tourism businesses, such as crafts, tourism, gastronomy or creative industries, can generate
income, employment and innovation, while also preserving and promoting the diversity and richness of
cultures. They should benefit local communities and offer a variety of employment opportunities, from
production to marketing and management, that can be adapted to the skills, preferences, and
traditions of local people. They should provide motivation to care for and maintain cultural heritage and
traditions.

Digitalisation is transforming cultural institutions from static repositories of artefacts into dynamic, living
spaces that adapt to the needs of contemporary visitors. Digital cultural services include e.g. digitally
enriched exhibitions, online exhibitions, digital guides, puzzles and gamification that make collections
accessible to a broader audience. A future-ready cultural heritage sector is equipped with a more
nuanced understanding of the possibilities and implications of digital technologies e.g. tools to support
digital material and digitised content, data management and publishing, data in human machine
interaction and practical aspects of digitisation, latest trends and practices of digital communication in
the cultural tourism sector, social media communication practices and planning.

Upskilling in the area of EU cultural heritage??

The EU Heritage project, developed under the Erasmus+ EU programme, aims to benefit three main
groups:

1. Heritage and cultural tourism professionals will have the opportunity to reflect on their competences,
update existing skills, and acquire new ones, especially digital and soft skills. Working with different
organisations across sectors and countries will offer new avenues for cooperation, fundraising and
project development at various levels.

2. SMEs, start-ups and entrepreneurs will gain insights into innovation in cultural heritage and cultural
tourism through participation in challenges and hackathons. They will be able to showcase and test
their products and services within a network of peers at both national and EU levels.

3. Artists, creators, and professionals from the cultural and creative industries will bring their
perspectives to innovate ways of promoting, using, interpreting and reinterpreting cultural heritage
through contemporary creativity. They will also provide innovative solutions to challenges faced by
cultural heritage organisations.

One of the partners in the project is the Landcommanderij Alden Biesen (Belgium), a historic castle with
a European vision that serves as a cultural, conference and seminar centre under the Flemish
government’s Ministry of Culture, Art and Heritage. Renowned for its first-class facilities and hosting

18 World Economic Forum (2024). Turning tourism into development: Mitigating risks and leveraging heritage assets.
Available at: How to use tourism for development while preserving local culture | World Economic Forum (weforum.org)
19 European Commission. EU Policy for cultural heritage. Available at: EU Policy for cultural heritage | Culture and
Creativity (europa.eu)

20 Tsvetkov, T. (2024). Health Tourism in the EU: Facts and Figures. Regiondo. Available at: Health Tourism in the EU:
Facts and Figures - Regiondo

21 Tsvetkov, T. (2024). Health Tourism in the EU: Facts and Figures. Regiondo. Available at: Health Tourism in the EU:
Facts and Figures - Regiondo

22 European Union. Digital Skills and Jobs Platform. EU Heritage project: https://digital-skills-
jobs.europa.eu/en/organisations/eu-heritage
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international cultural events such as open-air opera and storytelling festivals, Alden Biesen is also a
popular tourist destination.

As a European education hub, Alden Biesen organises national and international courses, seminars, and
conferences on various European topics, project management, networking, European citizenship, and
heritage education. It has also overseen numerous Lifelong Learning and Erasmus+ projects focusing on
applied storytelling, the acquisition of key competences through heritage education, and professional
development in heritage interpretation and the validation of non-formal learning?3.

Upskilling in the area of EU cultural heritage®

The EU Heritage project, developed under the Erasmus+ EU programme, aims to benefit three main
groups:

" Heritage and cultural tourism professionals will have the opportunity to reflect on their competences,
update existing skills, and acquire new ones, especially digital and soft skills. Working with different
organisations across sectors and countries will offer new avenues for cooperation, fundraising and
project development at various levels.

" SMEs, start-ups and entrepreneurs will gain insights into innovation in cultural heritage and cultural
tourism through participation in challenges and hackathons. They will be able to showcase and test
their products and services within a network of peers at both national and EU levels.

" Artists, creators, and professionals from the cultural and creative industries will bring their
perspectives to innovate ways of promoting, using, interpreting and reinterpreting cultural heritage
through contemporary creativity. They will also provide innovative solutions to challenges faced by
cultural heritage organisations.

One of the partners in the project is the Landcommanderij Alden Biesen (Belgium), a historic castle with
a European vision that serves as a cultural, conference and seminar centre under the Flemish
government’s Ministry of Culture, Art and Heritage. Renowned for its first-class facilities and hosting
international cultural events such as open-air opera and storytelling festivals, Alden Biesen is also a
popular tourist destination.

As a European education hub, Alden Biesen organises national and international courses, seminars, and
conferences on various European topics, project management, networking, European citizenship, and
heritage education. It has also overseen numerous Lifelong Learning and Erasmus+ projects focusing on
applied storytelling, the acquisition of key competences through heritage education, and professional
development in heritage interpretation and the validation of non-formal learning.

3.1.2 Health tourism

Health tourism is defined as a form of tourism in which patients travel to other countries to receive
medical treatment or care. It includes medical tourism (focusing on elective procedures, such as
dental and cosmetic surgery, which are generally poorly covered by public healthcare systems),
wellness tourism (maintaining or improving personal well-being) and spa tourism (thermal, mineral,
and thermal-mineral waters used for treatment, rehabilitation and recreation). It also includes all
services related to tourism, such as transport, accommodation and catering. The most common
reasons why patients travel abroad for health reasons are the unavailability of the required procedures
in their home country, shorter waiting times, access to specialists, alternative treatments, access to
the latest technology, affordability and higher quality of care abroad, and combining medical treatment
with a holiday during recuperation.

At EU level, there are only policies for patient mobility in the legal framework of Directive 2011/24/EU
(on the application of patients’ rights in cross-border healthcare) (European Union, 2011), but not for

23 https://www.euheritage.eu/
24 European Union. Digital Skills and Jobs Platform. EU Heritage project: https:/digital-skills-
jobs.europa.eu/en/organisations/eu-heritage
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wellness or spa tourism?5. There are no specific factors at EU level to stimulate the growth of wellness
and spa tourism, apart from the general factors driving growth in tourism.

The definition of wellness tourism varies between EU Member States. For example, in southern
Europe, wellness tourism is associated with the sea, spas, mineral waters and the Mediterranean diet.
In northern Europe, it is associated with outdoor activities, such as walking and swimming as well as
beauty treatments.

Estimating the total size of the health tourism sector in the EU is difficult due to a lack of clear
definitions, data limitations and fragmentation. However, some estimates do exist. For example,
Regiondo, a travel booking software company for travel industry, estimates that health tourism
accounts for around 5% of the tourism industry in the EU27 and contributes around 0.3% to GDP?2¢,
According to the estimates of Price Waterhouse Cooper, wellness tourism alone is growing at a rate of
12-15% per year?’.

The use of ICT and web-based resources is hecessary to advertise to international customers, admit
and communicate to connect consumers and destinations, healthcare providers and intermediaries?s.
Apart from treatment and care services, ICT has also played a major role in business purposes, such
as providing information, simplifying payments, facilitating logistics and other administrative
processes?®.

Upgrading skills in health tourism®°

The WelDest project represents a significant transnational effort in the area of health tourism, linking
destination development with health initiatives. Funded by Erasmus/Lifelong Learning, WelDest involves
five higher education institutions and partners from Austria, the Czech Republic, Finland, Germany and
the UK, including industry and associated partners. Within the framework of the project 52 interviews
with stakeholders and a customer survey with 784 respondents were conducted. Their main objective
was to establish a framework for the development of health and wellness tourism destinations and
identify knowledge and skills gaps in the management of such destinations.

A key finding was the distinction between medical health and wellness, with stakeholders emphasising
wellness over health aspects. Sporting elements of health tourism were often overlooked by
stakeholders, although valued by customers. In addition, customers valued natural scenery and outdoor
activities, as well as spa treatments. Effective communication between stakeholders was recognised as
crucial, as was the availability of qualified staff.

The project produced two key outputs: an electronic handbook for businesses, destinations and the
education sector, and a blog to share knowledge between academia, industry and citizens.The project
highlighted that health tourism can indeed drive destination development. However, it also revealed a
mismatch in the priorities between stakeholders and customers when it comes to medical health and
wellness. Establishing a clear destination profile is crucial to attracting appropriate tourist segments.

25 European Parliament (2017). Directorate-General for Internal Policies. Research for TRAN Committee - Health
tourism in the EU: a general investigation. Study. Available at: Research for TRAN Committee - Health tourism in the
EU: a general investigation (europa.eu)

26 Tsvetkov, T. (2024). Health Tourism in the EU: Facts and Figures. Regiondo. Available at: Health Tourism in the EU:
Facts and Figures - Regiondo

27 Tsvetkov, T. (2024). Health Tourism in the EU: Facts and Figures. Regiondo. Available at: Health Tourism in the EU:
Facts and Figures - Regiondo

28 European Parliament (2017). Directorate-General for Internal Policies. Research for TRAN Committee - Health
tourism in the EU: a general investigation. Study. Available at: Research for TRAN Committee - Health tourism in the
EU: a general investigation (europa.eu)

29 Dumilah Ayuningtyas, Dionisius Alvian Ariwibowo (2020). Department of Administration and Health Policy, Faculty of
Public Health Universitas Indonesia, Depok, Indonesia. The strategic role of information communication technology in
succeeding medical tourism. Available at: The strategic role of information communication technology in succeeding
medical tourism | Enfermeria Clinica (elsevier.es)

30 WelDest — Health and Well-being in Tourism Destination: http://weldest.blogspot.com/
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3.1.3 Culinary tourism

Different countries use different terms to refer to culinary tourism. Terms such as culinary tourism,
food tourism, gastronomy tourism and even wine tourism (oenotourism) are used interchangeably.
What they have in common is the use of food as a differentiating asset of destinations3.

Culinary tourism focuses on unique foods and dishes from the culture of a particular country or region.
It attracts people who seek out culinary experiences to broaden their understanding of a culture or
lifestyle while travelling. It offers new opportunities for local communities to link tourism with local food
and drink producers, stimulating local economic growth, satisfying the desire for high-quality new
culinary experiences, and celebrating the cultural heritage of the area. Today, culinary tourism has
evolved into a full range of experiences that include not only dining but also culinary workshops,
cooking classes, visits to wineries, etc.

In line with the European Green Deal’s Farm to Fork Strategy, culinary tourism prioritises food
security, sustainable production practices, the adoption of healthy and environmentally friendly diets,
combating food fraud and the promotion of sustainable eating habits. According to the World Food
Travel Association, spending on food and drink accounts for between 15% and 35% of total tourism
expenditure®?, with significant benefits for rural businesses. In particular, sustainability aspects have
gained prominence in reviews, such as the Michelin Guide’s introduction of the Green Star for eco-
conscious restaurants in 2021. Finally, culinary tourism encourages year-round visitation as it is not
subject to seasonal constraints.

Europe is the world’s leading global market for outbound tourism, accounting for half of all outbound
travel worldwide. Within this demographic, experts estimate that between 3% and 5% of European
tourists are solely interested in culinary experiences. However, food and beverages represent a
significant portion of every traveller’'s budget. In addition, more than 80% of leisure travellers
emphasise the importance of food and drink experiences in determining overall satisfaction with a trip
and are more likely to revisit a destination based on these experiences. Furthermore, a significant
majority (81% of tourists) believe that culinary experiences enhance their understanding of the local
culture3s.

The cross-sectoral links between tourism and food are often limited or not systematically exploited in
the EU®4. Key skills in culinary tourism include the ability to prepare and cook food, including mastery
of a broad range of skills, such as cooking techniques, equipment, nutritional knowledge, food safety
and hygiene, menu planning and design3*.

Digital platforms are now changing how tourists are connected with local cuisines, renowned chefs,
and exceptional dining venues. While technology was previously limited to tools designed to improve
the customer experience e.g. through online reviews and rating platforms, in recent years virtual
culinary tourism has revolutionised the sector by allowing people to experience new cultures and
cuisines from the comfort of their homes. Similarly, cooking classes have become more interactive
through augmented reality (AR) and virtual reality (VR) platforms, allowing participants to follow virtual
instructions in a simulated kitchen environment. This has made gastronomic tourism more accessible,
efficient, and personalised.

31 Rachdo, S., Breda, Z., Fernandes, C., Joukes, C. (2019). Food tourism and regional development: A systematic
literature review. European Journal for Tourism Research. Varna University of Management. Available at: VView of Food
tourism and regional development: A systematic literature review (vumk.eu)

32 CBI Ministry of Foreign Affairs (2021). The European market potential for food tourism. Available at: The European
market potential for food tourism | CBI

33 World Food Travel Association (2020). The economic impact of food tourism. Available at:
https://www.worldfoodtravel.org/news-the-economic-impact-of-food-tourism

34 Rachdo, S., Breda, Z., Fernandes, C., Joukes, C. (2019). Food tourism and regional development: A systematic
literature review. European Journal for Tourism Research. Varna University of Management. Available at: VView of Food
tourism and regional development: A systematic literature review (vumk.eu)

35 Ecoleducasse. What culinary skills do you need to be a professional: \What culinary skills do you need to be a
professional (ecoleducasse.com)
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The main in-demand skills in culinary tourism relate to online marketing and sales such as marketing
communication, search engine optimisation, social media marketing, distribution and sales channels.
Skills in developing digital services in a customer-oriented way are vital.

Culinary tourism can contribute to the development of new employment opportunities in rural areas,
but agri-businesses offering culinary tourism services need targeted support for upskilling and
reskilling to better manage new business opportunities from a tourism perspective.

The European Network for the Promotion of Culinary and Proximity Tourism in Rural
Areas?®

The project brings together eight partners from seven EU Member States and aims to carry out a
qualitative needs assessment for SMEs and NGOs involved in the promotion of local territories through
culinary and proximity tourism in order to create a digital training programme to enhance skills in culinary
and proximity tourism and establish an open international network for culinary and proximity tourism. The
partnership aims to support SMEs in rural areas in promoting culinary and proximity tourism in line with
the European Green Deal. It offers tailor-made VET courses, has established an international network
and provides tools for VET centres to replicate courses with flexible digital materials and competence
frameworks.

One of the partners is the University of Gastronomic Sciences of Pollenzo (ltaly) . The University offers a
wide range of courses and studies (undergraduate, master and postgraduate). The undergraduate
courses aim to teach all aspects of food production, economy and culture and include disciplinary
subjects such as molecular science and taste, agri-systems and sustainability, food anthropology, or
food and beverage management.

The graduate programme is a business management course entirely dedicated to food, providing
knowledge and skills that enable graduates to find jobs as innovation specialists, market analysts or
product or business developers.

Master’s programmes are diverse and include master’'s degrees in World Food Studies, Culinary Art and
Innovation, Food Communication and Marketing or Agri-ecology and Food Sovereignty.

As part of the studies, the University offers first-hand training and experience in the form of culinary study
trips.

In addition to academic training, the University also offers a range of different culinary courses, including
summer and winter schools or wine courses.

3.1.4 Nature and rural tourism

Nature tourism refers to any travel with the purpose of enjoying nature on land, water, ice or even
snow/ice. It includes wildlife watching, bird watching, ecotourism, walking, cycling, fishing, adventure
trips, and sun and beach tourism. Nature tourism can also serve the community (community-based
tourism) or have scientific, academic, volunteering or educational aims.

A large proportion of tourism in the EU takes place in rural areas. However, not all tourism in rural
areas is necessarily considered rural tourism. The origins of rural tourism lie in agri-tourism and farm
stays, a form of small-scale commercial enterprise that combines agricultural production or processing
with tourism to attract visitors to a farm or other agricultural business for the purpose of entertainment
or education. Rural tourism can bring many benefits to local communities, it can diversify income
sources and generate additional income for farmers. It can also create new jobs and ultimately help
prevent rural depopulation. Nature and rural tourism is dominated by micro and small enterprises
whose success depends on the skills and competences of the individual entrepreneur. However, small
businesses in rural areas have limited access to dedicated formal and non-formal education and
training, especially targeted support for marketing and tourism trends, which are in high in demand.®”

36 University of Gastronomic Sciences of Pollenzo (ltaly). Academic Research: EUNE-CPTRA: The European Network
for the Promotion of Culinary and Proximity Tourism in Rural Areas - UNISG - University of Gastronomic Sciences

37 Ferreira, A. F. (2019). Entrepreneurs’ Self-Perception of Skills in Rural Tourism. Conceic&o Castro. Available at:
https://ejtr.vumk.eu/index.php/about/article/view/358
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Nature and rural tourism contribute to the economic, social and environmental sustainability of rural
areas, and in particular to the maintenance of small-scale and diversified agriculture, the reduction of
social inequalities and the creation of employment opportunities for women38. Negative consequences
of natural and rural tourism can include physical damage to ecosystems caused by too many visitors,
pressure on local infrastructure, and higher prices for services and housing for local residents.
Challenges to nature and rural tourism include inadequate transport, water and sewage capacity.

In the wake of the COVID-19 pandemic, nature and rural tourism has grown in popularity due to a new
perception of travel and a desire for more nature-based experiences away from major tourist hotspots.
Despite the significant negative impact of the pandemic on tourism, the crisis provided an opportunity
to rethink tourism for the future. According to Booking.com’s 2023 Sustainable Travel Report, 76% of
33 000 travellers across 35 countries said that they wanted to travel more sustainably over the next
12 months. This is 16% more than in 2021 and 5% more than in 2022. However, three quarters of the
respondents also said that the global energy crisis and the cost of living were influencing their travel
plans. In addition, 49% said that more sustainable travel options were too expensive — 11% more than
in 202239,

The Training Needs Analysis for Sustainable Tourism in Protected Areas, conducted in 2019 as part of
the Erasmus+ project Cooperation for Innovation and the Exchange of Good Practices, identified the
three most important skills for companies: tools to reduce the environmental impact of organisational
activities; safety standards, codes of conduct and risk management approaches for visitors and
providers of tourism and leisure activities; and knowledge of how to develop, design and/or use
attractive and engaging communication tools#0.

Nature tourism relies heavily on tangible experiences and has been slower than other tourism sub-
sectors to react to the technological advances. Businesses have for long been using digital platforms
to promote their offers and engage with potential customers. Other widely adopted digital technologies
include managing reservations, monitoring farm activities and streamlining operations. More recent
developments include businesses offering customers new experiences in a simulated environment
such as immersive technologies without requiring physical travel. Immersive technologies such as
augmented reality (AR), virtual reality (VR), and mixed reality (MR), open up new business
opportunities for companies in expanding their services to new consumers and responding to the
seasonality of the market.

38 European Parliament (2023). Rural tourism. Briefing. Available at: Rural tourism | Think Tank | Parlamento Europeo
(europa.eu)

39 European Parliament (2023). Rural tourism. Summary. Available at: Rural tourism (europa.eu)

40 Hermans, E. and Cops, V. (Hasselt University), Correia, F. and Black, Y. (University of Hull). Sustainable Tourism:
Training for Tomorrow (2019). Skills for Sustainable Tourism in Protected Areas: Training Needs Analysis. Available at:
Skills-for-Sustainable-Tourism-in-Protected-Areas-Training-Needs-Analysis-Report.pdf (europarc.org)
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Nature and rural tourism

The EuroCluster Rural Tourism*! (ERT) project, co-funded by the COSME Programme and EU Rural
Tourism, was developed with the aim of adapting European tourism to global trends.

" The ERT, comprised of professional organisations like the Venetian Cluster, ADI Harghita, NCA,
Euracademy, Ruraltour and TSAC, together with associated partners such as Ecoclub and LFD,
combines local expertise with a broader cluster approach. This allows activities to be scaled up from
local to the regional, national and international levels. This collaboration aims to create a significant
presence in European rural tourism, with a vision of internationalisation across more than
15countries.

" Establishing a collaboration between regional tourism clusters, rural tourism professional
organisations, local development agencies, and transnational knowledge networks is a key initiative.
Skills development is put at the heart of the network. At least 190 SMEs in 15 countries will be
upskilled in digital and green transformation, and soft skills will be developed.

" Digital skills:

e Digitisation of the processes in SMEs
e Digital marketing and promotion
e Marketing intelligence, data analysis, marketing strategy based on data.

" Green and sustainability skills:
e  Sustainable management practices for SMEs
e CO2 management and reduction to address climate change
e  Sustainable mobility
e Gastronomy and food based on local supply chains.

" Soft skills and social skills:

e  Social and cultural skills (attend to visitors from different cultural backgrounds)

e Inclusive tourism / Visitors with special needs

e Integration with the local community

e Interpretation techniques for cultural, historic, natural and other resources.
Through a call for proposals, the EuroCluster Rural Tourism was looking for micro- and nano SMEs
active in tourism and based in any EU Member State or third country participating in the COSME
programme. The aim was to help them design and develop new tourism products for international
markets, incorporating digital, sustainable and socio-cultural improvements.

3.2 In-demand non-technical skills and occupations in the EU

Non-technical soft skills which include social, transversal and relational skills have a direct impact on
the customer and their perception of the service received. They have a critical impact on the
performance and results of tourism businesses. According to McKinsey, the demand for soft skills will
increase by 22% by 203042 .

Customer service to ensure repeat business are essential in the sector. Networking skills are
important to develop sustainable tourism and attract visitors in a coordinated way with the community
stakeholders. Cultural awareness and the ability to communicate with people from different cultural
and ethnic backgrounds, ages, nationalities and temperaments are essential for customer satisfaction.

Managers and workers in the sector need flexibility skills as hospitality and tourism jobs often require
people to work odd hours, such as nights and weekends. Organisational skills and a can-do attitude
are essential given the need to multi-task and respond to spontaneous customer requests. The
pandemic has further highlighted the need for creative and flexible people who can solve problems in

41 EuroClaster Rural Tourism: https://www.euroclusterruraltourism.eu/en/about-us/

42 Bughin, J., Hazan, E., Lund, S., Dahlstrém, P., Wiesinger, A. and Subramaniam, A. (2018). McKinsey Global Institute.
Skill shift: automation and the future of the workforce. Available at: hitps://www.mckinsey.com/featured-insights/future-
of-work/skill-shift-automation-and-the-future-of-the-workforce
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real time, work in teams, manage stress and adapt to new needs“®. Finally, language skills are a basis
for building closer relationships with customers and, therefore, a key prerequisite for customer
satisfaction and loyalty.

As regards tourism business management, marketing skills make it possible to improve the
management of sales, generate new tactical sales plans, update products and customer services and
develop an appropriate strategy to achieve the expected results. Marketing skills comprise diverse
skills to improve a tourism business: communicating with customers and selling products in an
intelligent way, giving the business a new way of monitoring progress online and analysing niche
markets.

Green and sustainability skills, together with digital and social/soft skills, form part of the ‘new skills in
tourism’ triangle.** Green jobs in tourism could emerge from the efforts to green the sector as a whole
and promote the circular economy in tourism. Green skills include offering green products and
services, promoting sustainability and green growth, working with the local supply chain, applying the
circular economy principles, using zero-kilometre food products in restaurants, reusing the wet fraction
of organic waste, reducing water consumption, using recycled water and biodegradable detergents,
making systematic use of renewable energy sources, actively participating in climate change
mitigation programmes (such as carbon offsetting or low energy systems), sustainable use of natural
resources, support for the protection, conservation and management of biodiversity and local
landscapes, and communication on sustainability*546. However, a lack of skilled labour is hampering
the transition of tourism to a greener economy*’.

43 Vitelli, R. (2022). Boosting tourism industry starting from its human capital. European Week of Regions and Cities.
Available at: 14102022 122042 11 10 22 euregionsweek 2022 skills rino vitelli.pdf (europa.eu)

44 Ehrlich, K. Design Thinking Workshop 1: TVET for green hospitality and tourism. Available at: Boosting tourism
industry starting from its human capital (unesco.orq)

45 vitelli, R. (2022). Boosting tourism industry starting from its human capital. European Week of Regions and Cities.
Available at: 14102022 122042 11 10 22 euregionsweek 2022 skills rino_vitelli.pdf (europa.eu)

46 Renfors, S.-M. (2024). Supporting green transition in the Finnish tourism sector by identifying green skills. European
Journal of Tourism Research. Varna University of Management. Available at: VView of Supporting green transition in the
Finnish tourism sector by identifying green skills (vumk.eu)

47 ILO (2013). Sustainable development, decent work and green jobs. Report V. International Labour Conference, 102nd
Session, 2013. Available at: Rapport V_Sustainabledev...and greenjobs-ENG.indd (ilo.org)
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4. ALBANIA POLICY AND EMPLOYMENT CONTEXT

The tourism and hospitality industry is one of the most important sectors of the Albanian economy. In
2022 the sector represented 3.5% of GDP. However, according to UNDP, when multiplier effects from
indirect sources are considered, the total contribution of the sector exceeds 20% of the GDP, making it
a key economic sector in Albania (UNDP, 2022).

In 2021 the number of people employed in tourism exceeded 226 thousand, equivalent for about 20%
of employment. According to INSTAT, the total number of people employed in the sector has
remained relatively stable over the last years. Most of the increase has been in the employment of
people associated with the air transport of passengers (up by 400%) and leasing activities (up by
350%). However, their respective shares in tourism employment represent only 1% and 2.5% of the
total employment in tourism. The largest subsector ‘food and beverage services’, which accounts for
70% of total employment in the domain, saw a decline by 6.5% between 2018 and 2022 (down by

3 000 workers), which was offset by a similar increase in the ‘accommodation’ subsector. Maritime
and coastal passenger water transport has seen the steepest decline, although the change is not large
in absolute terms (52 to 34).

Albania’s National Digital Agenda for the period 2022—2026 (Decision No. 370, date June 1, 2022)
sets out a vision for the next phase of the country’s digital transformation. The strategy is focused on
general digital service delivery to citizens and businesses’ across sectors, but contains no priorities for
upskilling and reskilling the workforce digital skills in the priority areas of economic development.
However, the agenda is an essential instrument in stimulating the overall digital orientation of teaching
and learning in Albania. One of its four objectives is “Digital education and digital competences:
transformation of learning and teaching”. Digitalisation is also reflected in the National Education
Strategy 2021-2026, namely specific objective C7 on Digital services.

The National Plan for Sustainable Development of Digital Infrastructure ‘Broadband 2020—-2025’, notes
that there is a significant digital divide between the rural and urban areas, mainly due to the lack of
adequate infrastructure for internet connectivity. For example, based on the results of the feasibility
study on the distribution of fixed broadband connections in 2019, almost 90% of the total fixed
connections are located in the urban areas and only 10% in the rural areas*®.

For the tourism industry to be able to respond to changing demand and to future proof tourism offer,
development must be sustainable. For this purpose, Albania has focused on developing sustainable
and eco-friendly accommodation options, notably in the mountains and along the coast. Many hotels
and other tourism businesses are also implementing practices to reduce their environmental impact,
such as using renewable energy sources, reducing water usage, and minimising waste. The Albanian
Tourism Association and the Albanian Centre for Environmental Governance are examples of
organisations driving the sustainable development of the sector.

According to the World Tourism Organisation Albania had the ‘best post-pandemic recovery in the
industry’ in 2022, compared to 2019, with arrivals and revenues from tourism largely surpassing pre-
COVID levels. In 2024, according to the National Institute of Statistics (INSTA), Albania attracted 11.7
million foreign tourists (up 15.2% compared to 2023), and 8 million domestic tourists (up by 14.9%
compared to 2023). Albania has great potential for tourism, but it faces various challenges, including
high degree of fragmentation in the industry, inadequate infrastructure, lack of business support to
upskilling and reskilling, and low level of technology adoption. Micro enterprises make up the bulk of
the business contribution to tourism. Only by investing in the right skills and infrastructure can
Albanian start-ups and existing businesses keep up with the pace of digitalisation and transformation
of the sector.

48 Ministry of Infrastructure and Energy (2020). National Plan for Sustainable Development of Digital Infrastructure
‘Broadband 2020-2025'. Available at: https://www.infrastruktura.gov.al/wp-content/uploads/2020/07/National-Plan-
BBand-EN.pdf

ETE,:“““‘ SKILLS FOR SMART SPECIALISATION IN ALBANIA | 22

European Training Foundation


https://www.infrastruktura.gov.al/wp-content/uploads/2020/07/National-Plan-BBand-EN.pdf
https://www.infrastruktura.gov.al/wp-content/uploads/2020/07/National-Plan-BBand-EN.pdf

4.1 In-demand technology related skills and occupations in
Albania

New technologies will continue to influence business models, jobs, and the tourism sector in Albania.
Significant changes in the sector include the development of smart travel facilitation (e.g. visas,
borders, security processes and infrastructure), and smart destinations (a strategy for technology,
innovation, sustainability, accessibility and inclusivity before, during and after the trip).

Digitalisation is increasing the demand for professionals with technological skills and generating new
employment opportunities. However, the continued competitiveness and growth of the sector are
hampered by a skills gap caused by the low attractiveness of the industry, insufficient cooperation
between educators and industry professionals, and the lack of academic programs in hospitality (EHL
2023)%.

The main technological advances shaping the sector are summarised below. In the two columns these
have been arranged in descending order according to their importance for Albania in the near future
(with the most important technology trends placed at the top in both columns).

Artificial Intelligence (including chatbots) Digitisation of back-office processes (property
Augmented Reality / Virtual Reality management systems, destination management
systems)

Big Data Targeted digital marketing

CERIEED eVl Wearable technologies (e.g. backpacks with a

Internet of Things (IoT) built-in Wi-Fi hotspot)

Robotics (due to increasing demand for self- GPs applications

service capabilities . .
P ) Voice search and voice control

Cloud computing 3D scanning and 3D printing technologies (for

Gamification documentation and visualisation as part of
cultural heritage preservation)

Albanian tourism businesses have been quicker to take advantage of digital technologies and tools
than many other sectors. However, most technologies listed above are still in their initial stages of
being adopted. Emerging technology adoption can be seen for example in ‘smart tourism’ which refers
to digitally enabled functions such as personalised communication, specific elements of digital
marketing and the use business decision support programmes by businesses. However, cloud
computing, the use of big data, |oT for virtual demonstration of tourist sites or products and, most
importantly, technology-based business models are not yet applied®° .

This section includes a presentation of the four sub-domains of the sustainable and diversified tourism
domain in Albania, as well as common technological developments affecting skills and occupational
needs in the sector. Unlike the sub-domains of the other priority domains (renewable energy and
natural resources, healthy and sustainable food chain), one of the characteristics of all tourism sub-
domains is that there are no particular differences between the in-demand technologies affecting each
sub-domain. For this reason, these technologies have been presented together in one section, rather
than under each sub-domain, which would lead to repetition.

49 The Tourism & Hospitality Education Landscape in Albania — A Needs Assessment Report © EHL Advisory Services
(2022)

50 Gjika, I. (2020). Effects of ICT in Albanian Tourism Business. Academic Journal of Interdisciplinary Studies. Available
at: https://www.researchgate.net/publication/347060696 Effects of ICT in_Albanian Tourism Business
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4.1.1 Cultural heritage and traditions

The cultural heritage in Albania includes castles, archaeological sites, museums, and monuments. It
extends to intangible cultural heritage customs, artistic expressions, knowledge, and skills, as well as
associated instruments, objects, artifacts, and cultural spaces. There are four UNESCO World
Heritage sites in Albania the most famous of which are Gjirokastér, known for its unique Ottoman
architecture, and Berat, the City of a Thousand Windows. Cultural services include the network of 21
national museums which consists of four archaeological museums, three historical museums, three art
museums, and two ethnographic museums.

The opportunities brought by technologies, such as data, Al, 3D and XR to cultural heritage sites are
rarely exploited. For example, the Onufri Museum in Berat is the first national museum to offer a virtual
tours through digital means, using a multilingual audio guide (thanks to the project funded by USAID
and the Swedish Embassy in Tirana).

Digitisation and virtual museums offer visitors the possibility to see art works in context and
experience objects or sites inaccessible to the public. The most relevant and sustainable effort to date
is the establishment of an online archive of the National Museum of Photography (about 100 000
images available to users which is about 20% of the total material).>*"However, Albania is still in the
early stages of the process of digitising museum collections and relies on initiatives funded by
international donors.52 Moreover, only half of Albanian museums have official websites in English
while others rely mainly on social media accounts on Facebook and Instagram.

4.1.2 Health tourism (combined with agriculture, medicinal plants)

Albania is an emerging health tourism destination, but the sub-sector remains informal, unstructured,
without a clear legal framework and rules on licensing. Private healthcare providers, especially in
dental care and plastic surgery, are developing in the country. Prior to the COVID-19 pandemic,
INSTAT estimated that in 2020 the number of medical tourists would increase by about 15% (a trend
that was halted by the pandemic)>2.

At the Round Table on Health Tourism in 2022, organised by the Albanian National smart
specialisation team, the participants discussed the needs of the sector and possible developments,
especially in the areas related to dental and cosmetic treatments. Among challenges, the participants
mentioned labour migration and the brain drain>*.

The convergence of medical tourism and digital health is an untapped potential game-changer for the
Albanian health tourism businesses. If adopted, digital health technologies would allow potential
patients to connect with healthcare professionals without the need to travel, obtain second opinions,
make informed decisions and receive follow-up care remotely, thus redefining the geographic outreach
of Albanian health tourism businesses.

4.1.3 Culinary (linked to agriculture, food and food security)

Albanian cuisine is a blend of Mediterranean and Balkan influences, characterised by the use of fresh,
locally sourced ingredients. Food festivals and markets are also an integral part the culinary tourist
experience, allowing tourists to interact with local farmers, chefs, and artisans. The coastal areas offer

51 Kamberi, A. (2021). Albanian National Museums: How to Overcome the Digital Gap Towards a Better National
Heritage Promotion. European Journal of Multidisciplinary Studies, Volume 6 Issue 2. Available at:
https://revistia.com/files/articles/eims v6 i2 21/Kamberi.pdf

52 Kordha, E., Gorica, K., Sevrani, K. (2017). The Importance of Digitalisation for Sustainable Cultural Heritage Sites in
Albania. Cultural Sustainable Tourism. A Selection of Research Papers from IEREK Conference on Cultural Sustainable
Tourism (CST).

53 pilkington, M., Kumaraku, E. (2022). Unlocking the Potential of Blockchain Technology for Medical Tourism in Albania.
Available at: https://ssrn.com/abstract=4313417

54 European Commission, Albanian Government, Smart Specialisation Strategy Albania (2022). Tourism — Roundtable:
Health Tourism. Available at: https://s3albania.org/2022/11/09/tourism-roundtable-health-tourism/

ETE*:“““‘ SKILLS FOR SMART SPECIALISATION IN ALBANIA | 24

Europaan Training Foundation


https://revistia.com/files/articles/ejms_v6_i2_21/Kamberi.pdf
https://ssrn.com/abstract=4313417
https://s3albania.org/2022/11/09/tourism-roundtable-health-tourism/

local markets and rustic eateries with an abundance of seafood, with specialities such as grilled fish
and octopus.

Albania’s wine industry consists of numerous vineyards producing wines from indigenous grape
varieties. The country’s varied climate and fertile soil produce high-quality grapes, resulting in
distinctive wines that are gaining international recognition. Wine tours in regions such as Berat and
Shkodra allow tourists to experience vineyard visits and tastings, often paired with local cheeses and
charcuterie. The rise of farm-to-table restaurants and agritourism experiences further enhances the
culinary tourism scene, inviting visitors to participate in olive picking, cheese making, and cooking
classes. Through these immersive experiences, culinary tourists in Albania can connect with the
country’s culture and traditions.

Digital transformation in culinary tourism in Albania includes for example adoption of digital tools to
improve the customer experience and operational efficiency, such as TripAdvisor, to allow customers
to provide feedback and rate their experience. Adopting more advanced available technologies would
allow businesses to offer virtual tourists for example the opportunity to experience Albanian culture
and cuisine from the comfort of their homes through augmented reality (AR) and virtual reality (VR)
platforms. Moreover, analysing data on digital services would allow businesses to identify user
preferences, social media reviews and trends, or to create personalised recommendations to make
culinary tourism more accessible and personalised.

4.1.4 Nature and rural tourism (agri-tourism, adventure and sports tourism, etc)

There are 12 national parks in Albania, covering more than a tenth of its territory. In addition, there are
several managed nature reserves and protected landscapes. In recent years, these have been
attracting an increasing number of visitors, both domestic and foreign, reaching more than 2.4 million
in 2018%5,

The northern Albanian Alps, or Llogara and Butrint in the south, are already well-established
destinations for nature tourism. Others, like Shebenik-Jabllanicé on the border with North Macedonia
or Bredhi i Hotovés in southeastern Albania, have virtually no tourism infrastructure and are rarely
explored by tourists. The lagoon in the Divjaké-Karavasta National Park, the largest in the
Mediterranean, is home for diverse bird species, including flamingos and pelicans. The Marine
National Park Karaburun-Sazan has many cliffs, caves, canyons and rich fauna and flora.

Nature tourism businesses offer services such as guided tours and accommodations for tourists from
mountain tourism, ecotourism and outdoor activities (rafting, parachuting, mountain biking, fishing,
trekking, mountaineering, hiking, horse riding, etc.). There have been positive developments in
mountain tourism, which have led to the stabilisation of a significant number of tours organised in
Theth, Vermosh-Lépusha, Valbona and Tropoja, in the Albanian Alps, in the Dibér and Bulgiza area, in
the mountain areas of Tirana, Elbasan and Librazhd, Kor¢a, Tomorr, Llogara and Karaburun, and
Gjirokastra and Pé&rmet. Nature tourism in protected areas is still in its early stages of development in
Albania and businesses have been slow to adopt new technologies.

The rise in the number of tourists represents an opportunity for agritourism. Most agritourism farms
are based on the farm-to-fork model with working farms also equipped with restaurants offering
traditional cuisine. Conserving agrobiodiversity and promoting traditional agriculture and cuisine are an
integral part of the agritourism approach. Keeping up with changing consumer preferences and
embracing new technologies is an issue in this sub-sector and the majority of locally grown products
still face challenges in meeting safety and quality standards®®.

55 Ministry of Tourism and Environment (2018). National strategy for sustainable tourism development 2019-2023.
Available at: https://turizmi.gov.al/wp-content/uploads/2019/12/National-Tourism-Strategy-2019-2023-EN.pdf

56 United Nations, One Planet, Network Newsletter, Story of change - Albania: investing in agritourism as an engine for
shared prosperity. Available at: Story of change - Albania: investing in agritourism as an engine for shared prosperity |
One Planet network
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4.2 In-demand non-technical skills and occupations in Albania

The growing demand in the tourism sector in Albania is bringing well-known hospitality brands to the
country. Such accommodation companies are adopting digital technologies, green practices and
business models that require highly skilled staff. Their recruitment needs will affect the demand for
skills, such as sales, communication, time management, green skills, soft skills, etc.

The main needs in terms of the non-technical skills and occupations are presented below:

= Soft skills that support a quality customer experience such as leadership, problem solving,
communication, customer focus, ethical behaviour and respect, active listening, cultural awareness
and expression, awareness of local customs, gender equality, age-related accessibility, disability
infrastructure, religious diversity, etc.57

= Green skills in the tourism sector that support sustainable tourism management, conservation
practices to protect the environment, adoption of green technology and transport, prevention and
monitoring skills related to waste management, reduction of single-use plastics, recycling,
upcycling, reuse, etc.58

= Skills for developing and adopting new business models, such as e-tourism intermediaries, specific
skills related to heritage communication or storytelling, providing tour guide and interpretation
services, etc.

= Skilled tourism professionals, such as guides working in remote areas, staff working at small
accommodation businesses or restaurants and agri-tourism businesses (service areas, kitchen and
reception), who may not have the opportunity to invest in digital technologies to improve their
operations in the first place;

= Skills related to marketing (including digital marketing, social media marketing), management,
sales and commerce, and proficiency in English;

= Skills related to effective management of resources (time, money and people).

4.3 Supply of relevant skills in Albania

The low entry barriers, relatively low wages, and low average age in the sector have exacerbated
difficulties in attracting and retaining workers. As a result, the Albanian tourism sector is facing a
labour shortage crisis, and the issue is bound to persist in the upcoming years, given current
demographic and emigration trends®°.

The Sector Skills Council in Tourism and Hospitality in Albania, formally launched in 2022, consists of
industry and government representatives. It aims to establish a list of the professional and vocational
qualifications that are most urgently needed by tourism businesses, and to then promote those
qualifications. To address the shortage of professionals in tourism, in 2023 the government approved
a decision to grant minimum wage scholarships to students who opt to pursue studies in agriculture
and tourism. Moreover, in 2023 the 5th Edition of the Skills competition International Food & Drink
Expo was organised where all 12 vocational high schools that offer hospitality-tourism majors
participated.

57 Carlisle, S., Ivanov, S., Espeso-Molinero, P. (2023). Delivering the European Skills Agenda: the importance of social
skills for a sustainable tourism and hospitality industry. Tourism & Management Studies, 19(3), 2023, 23-40. Available
at: https://www.tmstudies.net/index.php/ectms/article/view/2038/pdf 409

58 Gishti,, E., Gorica, K., Kordha, K., Vagarri, F., Shagiri, G., Vertopi, E., Andoni, M., Tace, J., Kurzinger, E. Demand
Study — Green and Digital Skills in the Tourism and Hospitality Sector in Albania, GIZ, Ministry of Economy, NAVETQ,
CSS, supported by GIZ, Ministry of Economy, NAVETQ and CSS.

59 UNDP, (2022). Tourism and Hospitality in Albania 2022. An assessment of tourism trends and performance. Available
at: HOSPITALITY AND TOURISM IN ALBANIA FINAL.pdf
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Over the next five to ten years, technological advances will act as the primary catalyst for
transformation in the sector. As the focus on the adoption and use of technology intensifies,
companies and organisations will ultimately differentiate themselves from competitors through their
human capital.

Initial and continuing vocational education and training

There are two types of public initial VET providers in Albania: secondary vocational schools and
vocational training centres.

Secondary vocational schools offer long-term vocational education (with a duration of up to 4 years,
2+1+1, 2+2 or 4 in one block) and their target group is young people who have finished compulsory
education and are between the ages of 15 and 17 at the time of enrolment.

Vocational training centres offer short-term training courses (up to 4.5 months) targeted at young
people over the age of 16 not in education, employment or training (NEETS), unemployed jobseekers
and employed jobseekers looking to make a career change. Some of these courses fit within the
framework of continuing VET and some within that of initial VET. They all belong to the formal VET
domain and the qualifications that can be obtained are at levels 2, 3, 4 and 5 of the Albanian
Qualifications Framework.

Currently, there are 31 secondary vocational schools and 10 vocational training centres, offering
secondary initial VET and continuing VET. The ten secondary vocational schools that provide initial
VET in tourism in Albania offer programmes in hospitality management, tour guide services, reception,
culinary, bar and restaurant services at qualification levels 3, 4, and 5 of the AQF. In addition, the
public vocational training centres offer the following courses: StartSMART course which consists of
soft skills for the workplace; on-demand foreign language courses in languages such as Italian,
English and German; business entrepreneurship courses such as ‘Entrepreneurship and small
business management’ or ‘Digital Marketing’; and basic and intermediate digital skills courses.

A key success factor of the secondary VET model is the cooperation between VET centres and the
relevant industry. It will therefore be of the utmost importance to strengthen the cooperation between
training centres and industry associations and chambers.

Continuing VET is less structured and consists of short-term training courses offered by public
institutions and private entities. In 2020, there were 10 vocational training centres, and 833 private
training providers licensed for initial and continuing VET in tourism, including all sub-areas mentioned
above®,

Higher education institutions

Bachelor’s degrees in tourism are limited and do not reflect developments at the secondary level of
vocational education. Courses offered by higher education institutions tend to be general, e.g. tourism
and tourism management, although some are slightly more specialised, e.g. tourist guide and
management of tourist attractions and events. Only a handful are directly relevant to the domain of
sustainable and diversified tourism, e.g. sustainable tourism management, cultural heritage and
tourism management, and planning and management of tourism and cultural systems. Digital tourism
and cultural heritage, alternative nature-based tourism, coastal tourism and the blue economy, health
and wellness tourism, and culinary and traditional services are currently missing®.

60 ETF (2022). Country Brief Albania. Integrated monitoring process of the EU Council Recommendation on VET and the
Osnabruck Declaration. Available at: https://www.etf.europa.eu/sites/default/files/2022-

06/Country%20Brief Albania_edited.pdf.

61 Gishti E., Gorica K., Kordha K., Vagarri F., Shagiri G., Vertopi E., Andoni M., Tace J., Kurzinger E., Demand Study —
Green and Digital Skills in the Tourism and Hospitality Sector in Albania, GIZ, Ministry of Economy, NAVETQ, CSS,
supported by GlZ, Ministry of Economy, NAVETQ and CSS.
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5. FINDINGS AND RECOMMENDATIONS TO MEET
THE SKILLS NEEDS FOR SMART
SPECIALISATION

The findings below are mainly the result of desk research conducted in Albania and at EU level,
followed by stakeholder consultation meetings and interviews with key stakeholders. Available
evidence warrants the conclusion that technological change and innovation in sustainable and
diversified tourism lead to increased demand for (i) business support services; (ii) skills provision for
current and future in-demand occupations; and (iii) deeper cooperation at EU level.

" The three distinct areas of intervention are presented under the three pillars below.

= ‘Business support services’ include enhancing access to information on training offer, providing
technical and non-technical upskilling and reskilling, as well as boosting direct support services to
increase technology adoption.

= ‘Skills provision for current and future in-demand occupations’ refer to adding new technology-
related and non-technical skills to curricula at all levels, and improving relevance and access to
adult learning opportunities.

= ‘Deeper EU-level cooperation’ included developing targeted measures to support companies,
business support organisations and public institutions to engage in deeper cooperation with EU
peers.

5.1. Pillar 1: Business support services to companies

Conclusion No 1: Businesses lack information on training offer

Micro, small and medium-sized enterprises (MSMESs) have limited capacity to attract, foster or
leverage human capital. They often lack awareness of training needs, organisational learning culture,
and the financial resources to identify and engage in relevant training for workers, managers and
entrepreneurs. MSMEs are also in general less aware of the benefits of reskilling and upskilling, the
public resources available to them for training, and they invest less of their own resources than their
larger counterparts in human capital.

Despite efforts by various stakeholders, including government agencies, academic institutions and
international organisations, the dissemination of up-to-date and comprehensive information on the
training offer and funding sources remains fragmented and inefficient. This deficiency impedes the
ability of businesses, particularly MSMESs, to enhance their workforce skills and secure the necessary
financial resources for growth and expansion, thus hindering their competitiveness.62 Addressing this
information gap through coordinated efforts, improved communication channels and centralised
platforms is crucial for fostering a conducive environment for business development and support
services in Albania.®?

62 World Bank/IFC (2022). Creating markets in Albania. Taking Advantage of New Trade and Investment

Opportunities for a More Robust Private Sector. Available at: https://www.ifc.org/content/dam/ifc/doc/mart/cpsd-albania-
summary.pdf

63 International Journal of Economics, Commerce and Management (2021). University-business cooperation: The case
of Albania. Available at: https://www.researchgate.net/publication/360219483 UNIVERSITY-

BUSINESS COOPERATION THE CASE OF ALBANIA
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Recommendation No 1: Foster business investment in skills by enhancing access to
information on the training offer

Regular dialogue and cooperation between tourism enterprises, business support institutions and
education and training institutions should be encouraged and facilitated through the establishment of a
platform or an information hub. The aim of the platform/hub would be to collect, update and
disseminate information on training provision for MSMEs.

Description:

Information on training offer for MSMEs should include at least the following elements (for each sub-
domain):

= Education and training providers/institutions, both public and private.

= Training programmes (i.e. by providing links to different websites), by topic and specific sub-
domain.

= Funding, including international and national sources for investment in HR at company level.

In addition, other supporting information can be placed on the platform/hub, i.e. the latest
developments in key technology areas, the skills needed to support technology adoption, changing
policies and regulations impacting company-level HR development, etc.

Conclusion No 2: Businesses lack technology-related upskilling and reskilling

New technologies are disrupting how businesses work, requiring companies to commit to upskilling
and reskilling to remain competitive. Upskilling due to adopting a new technology involves training
employees on new techniques and technologies to enhance their existing roles. It builds on a
foundation of knowledge and experience that an employee already possesses. Reskilling due to
adopting a new technology, on the other hand, entails equipping an individual with entirely new
technology-related skills to transition into a new role or occupation, which may or may not be related to
their current role or area of expertise.

Comparatively low levels of basic skills among the current adult workforce in Albania, as in the other
countries in the region, coupled with an ageing population, increase the need for individuals to
maintain and update their skills over a longer working life. As described earlier in the report, education
and training provision in Albania in the area of sustainable and diversified tourism falls short of
addressing the increasing demand for skilled workers in line with technological developments. There
are no specific courses in digital and sustainable tourism and no programmes reflecting the EU trends
in technology and service innovation. The programmes offered by business intermediaries are more
focused on operational occupations, such as front desk operations, food management, restaurants
and bars, bartending, food and beverages, catering, waiters, bartenders, receptionists, etc., without
any focus on the application of emerging technologies. In light of this, there is a need to expand and
diversify the supply of complementary short-term training programmes that support key technology
trends to ensure that the sustainable and diversified tourism sector is well prepared to meet future
challenges and seize opportunities.

Recommendation No 2: Provide targeted technical upskilling and reskilling to boost growth
and competitiveness of businesses

New targeted and demand-driven technical training (upskilling and reskilling) services for MSMEs
should be developed within each particular subdomain to help improve knowledge and skills related to
innovative technologies and solutions.

Description

It is assumed that the growing interest in a particular technology in Europe will lead, sooner or later, to
a growing need in Albania for professionals able to use that technology. The scale of demand may
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vary for a number of reasons, but if that technology is adopted in Albania, the skills related to its
adoption will be needed at least to a certain extent.

More focus should be given to the provision of upskilling and reskilling for MSMEs to help them in
successful technology adoption. Some examples of upskilling and reskilling topics in line with the key
areas per each subdomain are given below.

Cultural tourism:

= Digitisation and business model transformation.

= Development of digital services such as gamification.
= Digitisation of cultural heritage collections.

= Development of virtual tours of museums, historical sites and cultural landmarks to allow potential
visitors to explore these sites remotely, increasing interest and engagement®4.

= Heritage interpretation and visitor experience design. For example, visitors can use AR apps to
view historical re-enactments or detailed information overlays on smartphones during site visits®®.

Health tourism:

= Development of telemedicine and wellness applications: integration of telemedicine services and
wellness applications that offer personalised health advice, virtual consultations and health
monitoring features (this integration enhances customer experience by providing continuous
support before, during and after a visit).

= Development of holistic health packages that combine medical treatments with wellness activities
such as yoga, meditation and spa therapies to create a comprehensive health tourism offer®s,

Culinary (combined with agriculture, food and food security):

= Development of mobile apps dedicated to culinary tourism in Albania, providing users with access
to information on local restaurants, food markets, cooking classes and culinary events. These are
to include features such as interactive maps, user reviews, recipe databases and booking
capabilities to enhance the user experience®”.

= Development of AR applications that provide interactive overlays and digital content at culinary
destinations, allowing users to learn about local ingredients, cooking techniques, and cultural
traditions as they explore.

= Incorporation of natural and rural tourism (e.g. agri-tourism, adventure tourism, sports tourism) into
a tourist package®®.

All sub-domains:

= Use of ICT and web-based resources to promote, authorise and communicate with international
customers to connect consumers and destinations, healthcare providers and agents.

64 Kovagié, S., Pivac, T., Akkar Ercan, M., Kimic, K., Ivanova-Radovanova, P., Gorica, K., and Kordha Tolica, E. (2023).
Exploring the Image, Perceived Authenticity, and Perceived Value of Underground Built Heritage (UBH) and Its Role in
Motivation to Visit: A Case Study of Five Different Countries. Sustainability 15, no. 15: 11696. Available at:
https://doi.org/10.3390/su151511696, https://www.mdpi.com/2071-1050/15/15/11696

65 Stangl, B., Ukpabi, D.C., Park, S. (2019). Augmented Reality Applications: The Impact of Usability and Emotional
Perceptions on Tourists’ App Experiences. In: Neidhardt, J., Worndl, W. (eds) Information and Communication
Technologies in Tourism 2020. Springer. Available at: https://doi.org/10.1007/978-3-030-36737-4 15

66 Han J.-S., Lee T.J., Ryu K. (2018). The promotion of health tourism products for domestic tourists. International
Journal of Tourism Research. 20(2): 137-146. Available at: DOI:10.1002/jtr.2161

67 FAO, Albania (2023). Good practices in Agritourism - A guide for developing theme-based activities a handbook

68 |JEDC — Bled School of Management (2008). Community-based tourism — A Model that brings economic sustainability
— Monograph published in Slovenia in English language.
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= Digitised business services (e.g. cashless payments, digitisation of back-office processes (property
management systems, destination management systems), voice search and voice control).

= Creation of digital content, including videos, blogs and social media posts that highlights specific
aspects of each sub-domain. Working with bloggers and influencers to showcase authentic
Albanian experiences e.g. in specific regions.

Skills to support innovation and the dual transition (green and digital skills related to digital
technologies, green practices and new business models) in the sub-domains, including the use of:

= Online travel aggregators and search engines for reservations and bookings;

= Digital technologies that allow tourists to search, compare and book tourism services online,
including online cloud-based services, connectivity and mobility;

= Online platforms for data generation and sharing;
= Multimodal travel tickets;

= GPS applications;

= Wearable technologies;

" Big data;

= Al, including for chatbots;

= Cloud technologies;

= AR and VR and digital twins;

= |oT,

= Robotics;

= Gamification.

Conclusion No 3: Businesses lack relevant non-technical upskilling and reskilling

Transversal, non-technical skills are becoming increasingly important due to the changing nature of
the business landscape and the growing integration of technology into all aspects of business.
Advances in technology have transformed businesses, creating new areas of competitive advantage
and disrupting traditional ones. This requires MSMEs and their employees to be adaptable and able to
learn new skills quickly. In addition, technology has made it easier for companies to outsource work,
meaning that workers need to have skills that cannot be easily replaced by automation or cheaper
labour abroad.

Currently, there is insufficient support for upskilling and reskilling of MSME managers, entrepreneurs
and their employees in digital, green and innovation skills, leaving a gap that needs to be urgently
addressed. The green skills that need to be improved through training are related to the following
aspects: conservation practices to protect the environment, green technology practices in tourism,
recycling, upcycling, reduction of single-use plastics, water saving measures in hotels, environmental
practices in transport, etc. In terms of specific digital trends that require improved skills, these include
general digital literacy, data security and privacy, digital marketing, data entry processing and
reporting, etc. Moreover, considering the fact that the tourism sector is one of the priorities of the
government and that there is a wide range of national and international donors and funding
opportunities available for Albanian enterprises focused on the tourism domain and sub-domains that
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would like to expand and invest in their activity®?, it is increasingly important that they have the
relevant information, skills and capacities to attract funds.

Recommendation No 3: Provide targeted non-technical upskilling and reskilling to boost
growth and competitiveness of businesses

New targeted and demand-driven, non-technical training services for MSMEs should be developed
within each specific sub-domain to help improve knowledge and skills related to non-technical
aspects, targeting professionals already working in the sector.

Description:

All sub-domains are subject to constant and accelerating change. In addition to technical skills,
workers need upskilling and reskilling in interdisciplinary skills, which should be provided by business
support services in line with the key areas outlined below:

= Skills related to new and evolving forms of tourism:
o Effective management of resources (time, money and people);
e Leadership and collaboration skills

e Green and environmentally related skills that support the ideas of sustainable tourism
management (including planning and foresight skills for contingency plans, conservation
practices to protect the environment, green technology practices in tourism, environmental
practices in transport, prevention and monitoring skills related to waste management, reduction
of single-use plastics, recycling, upcycling, reuse, etc.)’°;

e Skills for new/emerging business models (e.g. new e-tourism intermediaries, specific skills in
communication or storytelling related to heritage, etc.).

= Business development skills: marketing (including digital marketing, social media marketing),
management, sales and commerce;

= Digital literacy;
= Language skills;
= How to apply for and implement projects

e EU funding (e.g. Creative Europe Programme, European Agricultural Fund for Rural
Development, European Social Fund Plus, etc.)

¢ National funding (projects for the development of business skills in enterprises, investment in
new technology and equipment, collaborative ventures, etc.).

Conclusion No 4: Small businesses tend to be slower than their larger
counterparts to adopt new technologies

MSMEs often lack awareness of technological developments and the training needs necessary to
adopt new technologies. As a result, workers in MSMEs are less likely to participate in training than
their counterparts working at larger companies. In addition, MSMEs have limited resources and
insufficient capacity to absorb the costs and risks associated with in-house technology development.
The lack of investment in identifying, assimilating and acquiring new technologies correlates with the
lower capacity of MSMEs to absorb innovation, which hampers their productivity and competitiveness.

69 For example: Albanian Investment Development Agency: https://aida-smefinance.gov.al/about-us; Challenge Fund:
https://challengefund.euforinnovation.al/; Albanian-American Development Foundation: https://aadf.org/

70 Gishti, E., Gorica, K., Kordha, K., Vagarri, F., Shaqiri, G., Vertopi, E., Andoni, M., Tace, J., Kurzinger, E. Demand
Study — Green and Digital Skills in the Tourism and Hospitality Sector in Albania, GIZ, Ministry of Economy, NAVETQ,
CSS, supported by GIZ, Ministry of Economy, NAVETQ and CSS.
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Therefore, MSMEs often depend on technology transfer to reap the benefits of technology and
innovation.

The tourism sector needs to adapt to new technological developments and change the way it operates
and delivers services Tourism companies, however, need support to effectively engage in digital
transformation and leverage service innovation and new technologies. Given the current and evolving
development needs of the sector, the models and delivery mechanisms of the support services to be
provided for needs assessment and technology adoption, as well as the types of support offered, have
to be further strengthened.

Recommendation No 4: Boost direct business support to leverage technology adoption for
increased productivity

Direct business support services should be promoted with the aim of helping MSMESs active in
sustainable and diversified tourism to identify and implement the technologies they need and to adopt
innovative solutions (process/product innovation) in order to achieve sustainable growth and
competitive advantage in a rapidly evolving market.

Description:

To facilitate technology adoption by MSMEsSs, the following areas of direct business support services
(through training, hands-on advice, mentoring, coaching, etc.) should be considered:

= Provide advice on product development and innovation, i.e. help create unique and authentic
tourism experiences that highlight Albania’s cultural and natural assets, including support for the
adoption of sustainable tourism practices and environmentally friendly operations.

= Develop technical assistance programmes and provide step-by-step support for the introduction of
service innovations and the implementation of new technologies and digital tools related to booking
systems, destination management systems, customer relationship management, mobile and web-
based applications, virtual tours, VR/AR applications, etc., including training and subsidies for
necessary software/hardware;

= Provide advice on how to optimise online presence for search engines, manage search engine
marketing campaigns and create effective social media strategies and content.

= Provide advice on the importance of data and the ways to collect, analyse and use it effectively,
including training on various analytical tools and platforms to help businesses track and analyse
their performance.

= Provide advice on the importance of cybersecurity and the protection of customer data, as well as
on the legal requirements and best practices for data protection and privacy.

= Provide advice on available funding (e.g. grants, credit lines, risk-sharing facilities) for investment
to incentivise technology adoption and modernisation.

= Create platforms to connect tourism businesses with local and international experts who can advise
on best practices and emerging technologies in the sector.
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5.2 Pillar 2: Skills provision for current and future in-demand
occupations

Conclusion No. 5: Curricula across all education levels are in need of atechnology
update

In the next five to ten years, technological advances will redefine the sustainable and diversified
tourism sector and the way knowledge is acquired, communication takes place, and professional
responsibilities are carried out, requiring curricula that leverage technology, manage human-digital
relationships, redefine learning through technology and develop leadership training.

The Albanian education system and the tourism curricula face challenges in meeting the quality
requirements of the tourism industry. They show that the current curricula include only limited aspects
of technology adoption and digitisation related to emerging market needs or trends, such as digital
marketing and electronic communication, while the elements crucial for tourism professionals, such as
online reservation systems, specific software/applications, digital platforms and devices related to
tourism professions, are either inadequately included or only used in a limited way in the teaching
process. As a result, the curriculum does not cover all necessary knowledge and skills elements.

Recommendation No. 5: Add new technology-related skills to curricula to accelerate
technology diffusion

The curricula of existing sustainable and diversified tourism programmes at all levels of education
should be regularly updated and reformed to include emerging technologies, evolving industry trends
and other innovative practices within the sector, while regularly incorporating practical, real-world
applications and case studies to enhance technology uptake in all sub-domains.

Description:

The curricula of vocational schools and higher education institutions should be updated to include the
skills that are currently in demand, for example:

= Skills related to new site/destination-based tourist experiences and Tourism 4.0-related
technologies such as Al, VR/AR, Big Data, loT, etc.;

= Skills related to the collection, analysis and use of data for strategic decision-making;

= Skills related to the introduction of new technology-based business models and practices such as
R&D and process/product innovation skills;

= Skills related to the development and implementation of destination management systems, digital
payment systems, specific software/applications, digital platforms, devices related to professions in
tourism;

= Skills related to new forms of tourism developing in Albania, such as adventure tourism and
heritage tourism, as well as new tourism professions, i.e. skills related to digital technologies that
support tourists in their experience.

Conclusion No 6: Curricula at all levels of education need to be updated in terms
of relevant non-technical and non-technology-related skills

Non-technical skills, often referred to as transversal/soft skills, and non-technology related skills
underpin personal development, resilience, the ability to communicate and work constructively with
others, solve problems and manage one’s learning and career. As defined by the European
Classification of Skills, Competences, Qualifications and Occupations (ESCO) ‘transversal skills and

1 Gishti,, E., Gorica, K., Kordha, K., Vagarri, F., Shagiri, G., Vertopi, E., Andoni, M., Tace, J., Kiirzinger, E. Demand
Study — Green and Digital Skills in the Tourism and Hospitality Sector in Albania, GIZ, Ministry of Economy, NAVETQ,
CSS, supported by GIZ, Ministry of Economy, NAVETQ and CSS.

ETé*:“""“‘“" SKILLS FOR SMART SPECIALISATION IN ALBANIA | 34

Europaan Training Foundation



competences are learned and proven abilities which are commonly seen as necessary or valuable for
effective action in virtually any kind of work, learning or life activity’.

As mentioned earlier in the report, there is a need to develop soft skills education and training in terms
of general digital literacy, green skills that support the ideas of sustainable tourism management,
business development skills, management and sales, communication and negotiation, problem
solving, etc. All these skills are not only complementary to technical skills; they are equally important.

Recommendation No 6: Add new non-technical and non-technology related skills to curricula
to cater for the needs of the labour market

The curricula of existing sustainable and diversified tourism programmes at all levels of education
should be regularly updated and reformed to include non-technical and non-technology-related skills in
order to prepare the current and future labour force for the evolving needs of businesses.

Description:

The curricula of vocational schools and higher education institutions should be updated to include the
non-technical and non-technological skills that are currently in demand, for example:

= digital literacy;

= green and environmentally related skills;

= general communication and language skills;

= cultural awareness and expression, awareness of local customs, diversity of religious beliefs;
= business development, sales, presentation, marketing, management;

= networking, relationship building, teamwork;

= leadership, innovation, risk taking, problem solving;

= effective management of resources (time, money and people);

= commitment to continuous learning and professional development.

Conclusion No 7: Learning opportunities do not sufficiently respond to
technological advances

The sustainable and diversified tourism domain in Albania faces a significant challenge in providing
education and training opportunities that embrace technological advances and lead to a qualification.
Despite the growing demand for expertise in technology and service innovation within the sustainable
and diversified tourism sub-domain, the availability of learning opportunities’ that reflect the current
technological developments and service innovation remains limited. For those seeking vocational
qualifications, only short-term vocational training courses are available. Several private, non-formal
training providers offer courses in the tourism and hospitality sector to young adults with secondary
education, but they do not focus on the key emerging technologies. Most of these courses are related
to gastronomy and catering, while learning opportunities in areas such as accommodation and
service, which embrace technological advances and service innovation, are limited.”®

72 Adult learning opportunities should be understood as short-term vocational training courses leading to a qualification,
secondary and post-secondary vocational education with a dual approach (dual VET), graduate and postgraduate
studies.

73 EHL Advisory Services (2022). The Tourism & Hospitality Education Landscape in Albania. A Need Assessment
Report
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Recommendation No 7: Improve the relevance of and access to learning opportunities that
reflect technological developments

Learning opportunities in sustainable and diversified tourism domain should be expanded in terms of
the relevance of and access to education and training provision, including the development of new
programmes reflecting the latest technological trends and service innovation, particularly in post-
secondary education and non-formal short-term courses leading to qualifications.

Description

Learning opportunities should be improved at several levels and in relation to different aspects of
knowledge and skills:

= Develop new qualification programmes/ learning opportunities that reflect technological advances
and service innovations in sustainable and diversified tourism domain and its sub-domains, as well
as new emerging sub-domains.

= Develop flexible short-term, non-formal training opportunities, such as modular learning
programmes which allow adults to complete training in manageable segments (online and/or
hybrid) to provide greater accessibility and flexibility for adult learners.

5.3 Pillar 3: Mobilising the potential for deeper cooperation at EU
level

Conclusion No. 8: Companies and business support organisations would benefit
from closer cooperation with their EU counterparts with matching smart
specialisation priorities

There is a noticeable gap in the dissemination of best practices from successful industry players, as
there is a lack of tradition and mechanisms for sharing the knowledge and experience of successful
tourism businesses with newcomers to the industry. These factors limit knowledge sharing and hinder
innovation and long-term investment.

Different regions of the EU have already implemented many projects and initiatives related to the
development of specific sustainable and diversified tourism sub-domains and are expected to have
accumulated experience including how best to introduce new technologies into businesses and build
the associated skills base. They can provide valuable insights for Albania, particularly in the areas of
technology integration, skills development and innovation.

Recommendation No 8: Develop targeted measures to support cooperation between
companies and business support organisations and their EU counterparts

Long-term cooperation with relevant EU counterparts should be established and funding opportunities
explored to enable peer learning to take place between the Albanian professionals, entrepreneurs,
experts and researchers in the sub-sectors of sustainable and diversified tourism and the ‘matched’
EU regions.

Description:

The European Commission emphasises the value of peer learning and exchange of practices to find
common solutions to cross-national and cross-regional challenges in skills development and digital
adoption.” According to a survey of European universities, peer exchange within institutions is seen

74 European Commission (2023). Proposal for a Council recommendation on improving the provision of digital skills in
education and training. Available at: https://eur-lex.europa.eu/legal-
content/EN/TXT/HTML/?uri=CELEX%3A52023DC0206

ETé*:“““”“" SKILLS FOR SMART SPECIALISATION IN ALBANIA | 36

Europaan Training Foundation


https://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX%3A52023DC0206
https://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX%3A52023DC0206

as one of the most useful ways to improve learning and teaching’®. International and national training
opportunities for staff involved in digital transformation are also highly valued. The European Union
has launched initiatives such as the ‘Blueprint for Sectoral Cooperation on Skills’ and the Pact for
Skills7® to foster sustainable partnerships between stakeholders in the tourism industry. These
collaborations aim to develop a comprehensive skills strategy that addresses existing skills gaps and
promotes responsible business practices.

Peer learning from EU regions would provide an opportunity for Albania to accelerate the adoption of
good practices in the domain, if a fit’ can be found. This can be an opportunity for new and existing
businesses that need to acquire new skills, make use of new technologies and ultimately innovate
independently to tap into commercial opportunities.

Regions that are a good match for Albania are visible on the S3 platform? through the S3 CoP
(Community of Practice) Observatory. Some are shown below.

Sustainable and diversified tourism

Calabria (ITF6)
Emilia-Romagna (ITH5)
Subcarpathian (PL82)
Canary Islands (ES70)

+ others

In this context, the role of public authorities at all levels (central, regional, local) would primarily be to
lead various initiatives to promote and facilitate cooperation between Albanian and EU businesses and
business support organisations.

In order to maximise the benefits of peer learning, Albanian public authorities could engage in
activities such as:

= Organise and facilitate business forums, trade fairs, networking events, exchange programmes
etc., where businesses can learn from EU counterparts about tools for skills development and
technology adoption targeting the areas of the Smart Specialisation Action Plan. This could also
include sharing information and joint identification/exploration of destination management models
and mechanisms based on data analytics, creative/innovative tourism services using advanced
technologies and digitised cultural heritage, prototyping of digital tools and services, preparation of
research concepts/projects, etc.

= Support the establishment of regional business support centres to provide services such as market
research, legal advice, and partnership facilitation for international cooperation.

= Enable chambers of commerce to play an active role in fostering international partnerships,
including the establishment of dedicated EU desks.

= Encourage and fund R&D projects in partnership with EU institutions, and develop regional
innovation hubs and incubators that facilitate cross-border entrepreneurial ventures and technology
start-ups.

S Gaebel, M., Zhang, T., Stoeber, H. and Morrisroe, A. (2021) Survey report. Digital enhanced learning and teaching in
European higher education institutions. Available at:
https://eua.eu/downloads/publications/digihe%20new%20version.pdf

76 European Commission (2020a). EU Pact for Skills Strategy. Department of Employment, Social Affairs and Social
Inclusion. Available at: https://ec.europa.eu/social/main.jsp?catld=1517&langld=en

77 European Commission. Smart Specialisation Platform: hittps://s3platform.jrc.ec.europa.eu/where-we-are
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= Establish/strengthen partnerships with municipalities in EU Member States, promoting city-to-city
cooperation and business exchanges

Conclusion No 9: Closer cooperation with EU Member States with matching smart
specialisation priorities would help accelerate peer learning among public
institutions

As mentioned in the previous recommendation, there is a noticeable gap in Albania regarding the
dissemination of best practices from the successful industry players. Insufficient cooperation between
public institutions and weak links between public actors lead to limited dissemination of knowledge
and constrain innovation and long-term investment in the sector.

Public institutions in different regions of EU Member States have already implemented many projects
and initiatives related to the development of specific sub-domains of sustainable and diversified
tourism and are expected to have accumulated experience, including on how best to support
businesses in the intelligent integration/adoption of new technologies and service innovations, as well
as in building the associated skills base. They can provide valuable insights for Albanian public
institutions, particularly in supporting technology development and integration, skills development, and
innovation. This is an opportunity for Albania to build capacity and capitalise on best practices.

Recommendation No 9: Develop targeted measures to support cooperation between public
institutions and their EU counterparts

Long-term collaboration with relevant EU Member States’ public institutions counterparts should be
established and funding possibilities should be explored to allow peer learning to take place between
the Albanian public institutions, and the ‘matched’ EU regions.

Description:

Peer exchange within public institutions is considered as one of the most useful measures to improve
learning and teaching. International and national training opportunities for staff involved in digital
transformation are also highly valued. Promoting cooperation between educational institutions and
public sector organisations can help address barriers to skills development, for example through
industry-education cooperation platforms and competence centres that foster ‘skills ecosystems’.
Governments can develop policies to promote such sectoral and interorganisational cooperation,
which allows for the pooling of resources, knowledge sharing and common strategies, particularly to
the benefit of small and medium-sized enterprises. One of the examples of mechanisms that could be
used is the Smart Specialisation Community of Practice (S3 CoP), which is DG REGIO’s main source
of support for S3 implementation and the central node for guidance, networking, support and peer
learning on S378,

The Albanian public institutions should identify all similar EU regions, establish partnerships,
participate in EU initiatives, and adapt their local, regional and national strategies to the current
context. This approach could also lead to increased capacity of public organisations. Some of the EU
regions that fit well with Albania are shown in the table set out in the previous recommendation.

Participants in these processes should include public institutions working in the area of sustainable
and diversified tourism at all levels (ministries, agencies, regional/municipal offices), as well as
education and training providers such as universities, VET centres, regional vocational training
centres, vocational schools, etc.

78 European Commission. S3 Community of Practice: https://ec.europa.eu/regional policy/policy/communities-and-
networks/s3-community-of-practice_en
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Annexes

Annex 1. Summary of recommendations by estimated level of priority, difficulty, costs and timeframe

The following recommendations are addressed to the S3 authorities in Albania, led by the Office of the Deputy Prime Minister (ODPM)

Recommendations for action to develop S3-related skills

Decision-making aspect

(High/Medium/Low) Timeframe

Priority |Difficulty Costs Short Medium |Long

PILLAR 1: BUSINESS SUPPORT SERVICES TO COMPANIES

Recommendation No 1: Foster business investment in skills by enhancing access to information on training offer
Regular dialogue and collaboration between tourism enterprises, business support institutions, as well as education
and training institutions, should be encouraged and facilitated, through the establishment of a platform or an
information hub. The aim of the platform/hub would be to collect, update and disseminate information on training
offer for MSMEs.

Recommendation No 2: Provide targeted technical upskilling and reskilling boost business growth and
competitiveness

New targeted and demand-driven technical training (upskilling and reskilling) services for MSMEs should be
developed within each sub-domain to help improve knowledge and skills related to service innovations and
innovative technologies and solutions.

Recommendation No 3: Provide targeted non-technical upskilling and reskilling to boost business growth and
competitiveness

New targeted and demand-driven non-technical training services to MSMEs should be developed within each sub-
domain to help improve knowledge and skills related to non-technical aspects, targeting professionals already
working in the sector.

Recommendation No. 4: Boost direct business support to leverage technology adoption for increased productivity
Direct business support services should be promoted with the aim of supporting MSMEs active in sustainable and
diversified tourism to identify and implement the necessary technologies and adopt innovative solutions
(process/product innovation) in order to drive sustainable growth and gain a competitive advantage in a rapidly
evolving market.

PILLAR 2: SKILLS PROVISION FOR CURRENT AND FUTURE IN-DEMAND OCCUPATIONS

Recommendation No. 5: Add new technology-related skills to curricula to accelerate technology diffusion

The curricula of existing Sustainable and diversified tourism programmes at all levels of education should be
regularly updated and reformed to include emerging technologies, evolving industry trends, and other innovative
practices within the sector, while regularly incorporating practical, real-world applications and case studies to
improve technology adoption across the sub-domains.

H L X
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H M X
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Decision-making aspect

(High/Medium/Low) Timeframe

Recommendations for action to develop S3-related skills

Priority |Difficulty HCosts Short Medium |Long

Recommendation No 6: Add new non-technical and non-technology related skills to curricula to cater for the needs

of the labour market

The curricula of existing programmes in the sustainable and diversified tourism domain at all levels of education H M X
should be regularly updated and reformed to include non-technical and non-technology-related skills in order to
prepare the current and future labour force for the evolving needs of businesses.

Recommendation No 7: Improve the relevance of and access to learning opportunities that reflect technological
developments

Learning opportunities in the domain of sustainable and diversified tourism should be expanded in terms of the
relevance of and access to education and training, including the development of new programmes that reflect the
latest technology trends, particularly in post-secondary education and non-formal short-term courses leading to
qualifications.

PILLAR 3: MOBILISING THE POTENTIAL FOR DEEPER COOPERATION AT EU LEVEL

Recommendation No 8: Develop targeted measures to support the cooperation between companies and business

support organisations with their EU counterparts

Long-term collaboration with relevant EU counterparts should be established and funding opportunities should be  H M X
investigated to enable peer learning between the Albanian professionals, entrepreneurs, experts and researchers

in the domain of sustainable and diversified tourism and the ‘matched’ EU regions.

Recommendation No 9: Develop targeted measures to support cooperation between public institutions and their

EU counterparts

Long-term cooperation should be established with the relevant public institutions of EU Member States and funding H M X
opportunities should be explored to enable peer learning between the Albanian public institutions and the ‘matched’

EU regions.
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Annex 2. Education and training providers

Name of the provider Degree/Course Location VET HE Adult Formal Non-
learning learning formal
(upskilling learning
& reskilling)
Culture Shkodra University, Cultural Heritage & Tourism Shkodra X X
UNISHK, Department of Management
Tourism
Vlora University, UV, Planning and Management of Tourism | Vlora X X
Department of Business and Cultural Systems
VTC Tirana 4, VTC Durrés, Embroidery Tirana, X X X
VTC Fier Durrés, Fier
Can be offered in all 10 VTCs Wood restoration works X X X
VTC Gjirokastér Stone carving and restoration works Gjirokstér X X X
Can be offered in all 10 VTCs Traditional plastering works X X X
Health VTC Elbasan Assistant in Massage Elbasan X X X
Culinary All 10 VTCs Cook Whole X X X
country
VTC Durrés, VTC Elbasan, Bakery Durrés, X X X
VTC Gjirokastér Elbasan
Gjitokastér
VTC Tirana 1, VTC Durrés, Pastry Tirana, X X X
VTC Fier, VTC Vlore, VTC Durrés, Fier,
Elbasan, VTC Korc¢a, VTC Vlore,
Gjirokastér Elbasan,
Korca,

Gjirokastér
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Name of the provider Degree/Course Location VET HE Adult Formal Non-
learning learning formal
(upskilling learning
& reskilling)
VTC Durrés, VTC Vlore, VTC Pica specialists Durrés, Vlore, @ X X X
Elbasan, VTC Shkoder Elbasan,
Shkoder
Natural Tirana Agricultural University, Rural Tourism Management Tirana X X
AUT, Department of Rural
Tourism Management
Tirana Agricultural University, Rural Tourism Management Tirana X X
AUT, Department of Rural
Tourism Management
Tirana Agricultural University, Agro-tourism and Hospitality Tirana X X
AUT, Department of Rural
Tourism Management
Tourism Tirana University, Faculty of Tourism Management Tirana X X
Management Economy
(event,
marketing, Tirana University, Saranda Tourism Management Tirana X X
tourism Branch
business)
Aleksandér Moisiu University of | Management of Tourism Enterprises Durrés X X
Durrés, UAMD, Department of
Tourism
Aleksandér Moisiu University of = Tourism Durrés X X
Durrés, UAMD, Department of
Tourism
Gijirokastra University, Tourism Gjirokastra X X

Department of Economic
Policies and Tourism
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Name of the provider Degree/Course Location VET HE Adult Formal Non-
learning learning formal
(upskilling learning
& reskilling)

Gjirokastra University, Tourism Gjirokastra X X

Department of Economic

Policies and Tourism

Metropolitan University of Tourism, Hotels and Events Tirana X X

Tirana UMT, Department of

Administrative Sciences

Mediterranean University of Business Management, with a Tirana X X

Albania UMSH, Faculty of Tourism profile

Economic Sciences,

Management and Marketing

Dept.

Mediterranean University of Tourism Management and Marketing Tirana X X

Albania UMSH

Barleti University, Faculty of Management in Tourism, Recreation Tirana X X

Social Science, Tourism and and Events

Sport, Department of Tourism,

Hospitality and Recreation

Aleksandér Xhuvani University, = Tourism Economics Elbasan X X

Elbasan

Shkodra University, Department = Tourism Shkodra X X

of Tourism

Vlora University, Department of | Tourism Management Vlora X X

Business

Risi Albania, Hospitality and Tourism Tirana X X

Tourism Academy

ISSAAT Tourism Management Tirana X X
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Name of the provider Degree/Course Location VET HE Adult Formal Non-
learning learning formal
(upskilling learning
& reskilling)
Elite Academy Travel and Tourism Elbasan X X
Tourism Aleksandér Moisiu University of | Tourist Guide Durrés X X
guides Durrés, UAMD, Department of
Tourism
Aleksandér Moisiu University of | Albanian Tourist Guide Durrés X X
Durrés, UAMD, Department of
Tourism
Shkodra University, UNISHK, Tourist guide and manager of tourist Shkodra X X
Department of Geography itineraries for the northern region.
Barleti University Touristic Guide Tirana X
Elite Academy Tour guide Elbasan X X X
VTC Tirana 1, VTC Vlore Tour guide Tirana, Vlore X X X
Tourism UOGJ University Eqrem Cabej Assistant manager in tourist services Gjirokastra X X
services Gjirokastra
(agencies, tour
operators, F.S.Noli University, Korca Management of tourist attractions and = Korga X X
events) events
Elite Academy Travel agent Elbasan X X
VTC Tirana 1, VTC Tirana 4 Travel services Tirana X X X
VTC Tirana 1 Tour operator Tirana X X X
Sustainable UOGJ, University Eqrem Cabej = Sustainable Tourism Management Gjirokastra X X
Tourism Gjirokastra, Department of

Economic Policies and Tourism

o
*
.
ETF.o
mvee

European Training Foundation

SKILLS FOR SMART SPECIALISATION IN ALBANIA

44



Name of the provider Degree/Course Location VET HE Adult Formal Non-
learning learning formal
(upskilling learning
& reskilling)

Shkodra University, Sustainable Tourism Management Shkodra X X

UNISHK, Department of

Tourism

Hotels — UAMD Aleksandér Moisiu Hotel-Restaurant Management Durrés X X
Restaurants University of Durrés

Qiriazi University College, KUQ, = Hospitality Tourism Management Tirana X X

Department of Business

Management

Qiriazi University College, KUQ, | Hospitality and Tourism Tirana X X

Higher Professional College,

Department of Food

Technology and Tourism

Barleti University Management in Tourism, Hospitality, Tirana X X

and Outdoor (Profile: Travel and
Tourism)

University College of Business, | Tourism and hotels Tirana X X

Faculty of Professional Studies

University F.S.Noli Korca Tourism and Hospitality Korga X X

ALBACADEMY Hotel Management Tirana X X

ALBACADEMY Hotel Management Green skills Tirana X X

ALBACADEMY Reception in Hotel Tirana X X

ALBACADEMY Bartender and Waiters Tirana X X

HAT Academy Hospitality Tirana X X X
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Name of the provider Degree/Course Location VET HE Adult Formal Non-

learning learning formal
(upskilling learning
& reskilling)
Elite Academy Hospitality Elbasan X X X
Can be offered in all 10 VTCs Hotel management X X X
VTC Durrés, VTC Elbasan, Hotel hospitality services Durrés, X X X
VTC Mobile Elbasan,
Gjitokasteér,
Kukés, Dibér,
Pukés
VTC Tirana 1, VTC Tirana 4, Bar and Restaurant services Tirana, X X X
VTC Durrés, VTC Vlore, VTC Durrés, Vlore,
Elbasan, VTC Shkoder, VTC Elbasan,
Gjirokastér, VTC Mobile Shkoder,
Gjirokastér,
Kukés, Dibér,
Pukés
VTC Durrés, VTC Elbasan, Services in guesthouses Durrés, X X X
VTC Gjirokastér, VTC Mobile Elbasan,
Gjirokastér,
Kukeés, Dibér,
Pukés
VTC Tirana 1 Cleaning services Tirana X X X
VTC Durrés, VTC Shkoder, Reception Durrés, X X X
VTC Gjirokastér Shkoder,
Gjirokastér
Can be offered at all 10 VTCs Reception for Persons with Intellectual X X X

Disabilities, first level, and Persons
with Physical Disabilities
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ACRONYMS

Al Artificial intelligence

AQF Albanian Qualifications Framework

BPO Business process outsourcing

CVET Continuing VET

ESCO European Skills, Competences, Qualifications and Occupations
ETF European Training Foundation

EU European Union

HEI Higher education institution

ICC Intelligent Cities Challenge

loT Internet of things

ISCED International Standard Classification of Education
ISCO International Standard Classification of Occupations
IVET Initial VET

NAES National Agency for Employment and Skills
NAVETQ National Agency for Vocational Education and Training Quality
NGO Non-governmental organisation

MICE Meetings, incentives, conferences, exhibitions

R&D Research and development

S3 Smart Specialisation Strategy

SME Small and medium-sized enterprise

TTT Tourism Thematic Team
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VET Vocational education and training

VSS Secondary Vocational Education School
VTC Vocational Training Centrer
WTTC World Travel & Tourism Council
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