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Goals of the Association

● Represent the interests of online businesses in Kyrgyzstan
● Providing legal and informational support on e-commerce for 

members of the Association
● Introducing and establishing international standards in electronic 

commerce
● Helping to increase trust in online shopping
● Popularize e-commerce and encourage businesses to apply uniqueness 

in their business models
● Providing expertise to help online businesses expand globally
● Creating a platform for networking among members



What is e-commerce?

It is the process of performing a commercial transaction 
electronically on the Internet between a seller and a buyer.

This is the future of commerce around the world.

To other 
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Why is e-commerce important?
This is a key driver of economic development, especially for SMEs

E-commerce is becoming  a 
new way of trading

It offers SMEs the opportunity 
to do business all over the world

Она поднимает экономику

It can provide significant 
income

from other countries
It's building a digital economy ready for 

the future



Statista Research Department, Aug 27, 2021

$4.92 trillion2.2 billion 26.9 billion

e-commerce trends for 2021.

people attendance

https://www.statista.com/aboutus/our-research-commitment


Statista Research Department, Aug 27, 2020

$4.93 trillion $6,74 trillion

The growth of e-commerce

2021 2024

https://www.statista.com/aboutus/our-research-commitment


E-commerce capabilities

Kyrgyzstan

Sources: Statista Digital Market Outlook 2019

• E-commerce sales in 2019 were 
$109 million
• Expected to grow at an annual 
rate of 14.1%, resulting in a market 
size of $185 million in 2023
• The largest market segment is 
fashion with a market volume of 
$41 million in 2019.
• User penetration is 33.6% in 2019 
and is expected to reach 35.2% in 
2023.
• Average revenue per user in 2019 
is $52.

E-commerce revenues in millions of U.S. dollars

Игрушки, хобби 
Мебель и 
приспособления
Еда и предметы личной
гигиены

Cumulative 
average annual growth rate
for 2019-2023.



Internet access coverage across the Kyrgyz Republic

The total number of users of Internet services in 
the Kyrgyz Republic is 5.0 million 
90% of the country's population 

Data for January 2022
Annual report State Communications Agency under the State Committee on Information Technology and Communications:  
https://www.nas.gov.kg/dp/ezhegodnye-otchety-agenstva/

Internet user statistics by age



Dynamics of growth of Internet users

Annual report State Agency for Communications under the State Committee on Information Technology and Communications:  
https://www.nas.gov.kg/dp/ezhegodnye-otchety-agenstva/

5,902,317 Users, which is 
90% of the population 
of the KR

The number of active subscribers and active Internet users.



E-Commerce Advocacy

The E-Commerce Law Special Tax Regime E-Commerce Park



Education Academy



E-Commerce Park in the Kyrgyz 
Republic



Objectives for the research of the 
e-commerce market of the Kyrgyz 

Republic
● Determination of market capacity, potential, 

dynamics
● Definition of key market drivers
● Definition of key market stakeholders, 

segmentation
● Definition and monitoring of key sector 

indicators for monitoring and strategic 
decision-making

● Study of international best practices
● Development of recommendations for 

implementing the metrics in the state 
statistical services (NBKR, StatCom, etc)

● Conducting of annual research of 
e-commerce of the Kyrgyz Republic



E-Commerce EXPO Kyrgyzstan



Accelerate
Program 2022
for e-commerce 
start-ups
September 2022

 





E-Commerce Association Roadmap for 
E-Commerce Development.

Electronic Commerce Law

Round Table on EC, 
E-Com EXPO

A roadmap for the 
development of 

e-commerce

Special tax treatment (TC)

Access to international 
marketplaces

Digital skills course on 
e-commerce

Educational course on 
e-commerce

E-Commerce Park

Developing the digital 
ecosystem

Own warehouses in the 
U.S., Europe

Availability of payment 
solutions 

Business tours USA, 
Russia, China (PEC, 

Amazon, Ali)

Sign of trust and 
implementation of 

self-regulation principles

Activity within the UN, 
SCO, EAEC, etc. 

(Conventions, Reg. 
Assoc.)



Proposals for cooperation with the association

1. Partnership in building an e-commerce park in the 
Kyrgyz Republic

2. Partnership in E-commerxe EXPO 2022 in the Kyrgyz 
republic

3. Partnering in an accelerator programme for 
e-commerce start-ups

4. Partnership in joint educational events for e-commerce 
market in the Kyrgyz Republic



Thank you for your attention!

Aibek Kurenkeev
President
e-Commerce Association of the Kyrgyz 
Republic
info@e-com.kg


